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DEV SHETTY

‘ President & CEO, Fura Gems

It is possible to achieve $6bn global
market of color gemstones within
a decade

Fura Gems, a startup precious colour gemstone
mining company launched in 2017, is uniquely
positioned as the first and only mining company

In the world to explore three color gemstone
categories including emeralds, rubies and sapphires.
While achieving this remarkable feat, Dev Shetty,
Founder & CEOQO, set another extraordinary and
unprecedented record for the fastest turnaround of
mines from exploration to production.

READ MORE &‘D



https://www.fortuneindia.com/enterprise/it-is-possible-to-achieve-6bn-global-market-of-color-gemstones-within-a-decade/105652

Damas shines with new jewellery portfolio
In Djula Jewellery
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ore than 20 years, reinvented the

jewellery design using diamonds and 18 karat gold
creating skin jewels with graphic lines interpreting
Art Deco & Glam Rock. Damas has added a new
jewellery portfolio to its already expanding dossier
— Djula Jewellery. Parisian jewellery house was
born in 1994 from the unbridled ambition of its
founder and artistic director, Alexandre Corrot.
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https://retailjewellerworld.com/damas-shines-with-new-jewellery-portfolio-in-djula-jewellery/
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https://www.fmcgems.com/

DGJG organizes visit to EXPO 2020 with
key players in the industry

The visit was to know more about the EXPO,
potential collaboration plans with EXPO, its
magnitude and what the sector can offer for the
millions of visitors arriving in Dubal to take part

In the EXPO. Dubai Gold and Jewellery Group
organized a visit of a 40-member delegation to the
EXPO 2020.All key players in the gold, diamond
and gemstones fraternity attended the visit.

READ MORE &‘D


https://retailjewellerworld.com/dgjg-organizes-visit-to-expo-2020-with-key-players-in-the-industry/

Maha Al Sibai’s new collection shines on
the wearer like moonlight on a dark night

Inspired by those nights when she was locked In
with the moonlit sky as the only free space that she
could run to, Maha Al Sibai has crafted a collectior
that astonishes the wearer with its mellifluous
unigueness. | recently launched my new collection
called “Midnight Moon” during the latest Jawaher Al
Emarat Sharjah Show. The base for the collection,
as the name says, are all precious elements that are
black and white.
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READ MORE 3@


https://retailjewellerworld.com/maha-al-sibais-new-collection-shines-on-the-wearer-like-moonlight-on-a-dark-night/
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Dubai Gold and Jewellery Group

announces biggest summer surprise:
Amazing deals and vouchers up for grabs

Dubail Gold & Jewellery Group (DGJG), th

e largest

trade body for the jewelry industry, anno

unced offer-

based campaign - ‘City of Gold Jewellery Surprises’

for EID-Al-Adha and the summer season.

As part

of the action-packed season of Dubai Summer
Surprises (DSS), DGJG summer campaign will be

taking place from 15 July to 10 August.

READ MORE 3'@
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https://retailjewellerworld.com/dubai-gold-and-jewellery-group-announces-biggest-summer-surprise-amazing-deals-and-vouchers-up-for-grabs/

|[EG: Assocoral companies solidly
united at Vicenzaoro September 2021

Full support from Assocoral at Vicenzaoro
September 2021: the association of Campania
district’s first-rate companies, those that take the
art of coral and cameo workmanship into the world,
will be in full force at the coming edition of VOS
Vicenzaoro September. The Jewellery Boutique
Show, the international jewellery exhibition
organized by |[EG - Italian Exhibition Group, will

be held in physical attendance from 10th to 14th

September 2021 in Vicenza. EAD MORE &D



https://retailjewellerworld.com/ieg-assocoral-companies-solidly-united-at-vicenzaoro-september-2021/
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|[EG: The passion for vintage restarts in
September with Vicenzaoro

As part of Vicenzaoro September (10-14 September
2021) VO Vintage will be back for the second edition
of the event devised by IEG - Italian Exhibition
Group, specifically for all collectors, enthusiasts and
onlookers of vintage watches and jewellery. From
Saturday 11th to Monday 13th September 2021, a
precious moment and vis-a-vis encounters will be
there for every player in the high-range vintage
world, a sector that Is expected to grow constantly
from now to 2025. SEAD MORE —» 3%
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https://retailjewellerworld.com/ieg-the-passion-for-vintage-re-starts-in-september-with-vicenzaoro/

World Academy of Design: Where
aspirations meet one’s passion for
jewellery

The World Academy of Design started in Dubai
with only online courses for people interested in the
art of jewellery designing. It is now spreading its
roots to Bahrain, Oman, Saudi Arabia, Abu Dhabi,
Kuwait and Lebanon. Jewellery Is an aspiration,

a luxury that is seldom unwanted. Throughout
history, through any crisis, the value of jewellery
and the desire to own beautiful pieces have never
diminished.
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READ MORE 3'@


https://retailjewellerworld.com/world-academy-of-design-where-aspirations-meet-ones-passion-for-jewellery/
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