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Saudi women’s demand for trendy and 
unique ornaments drives the Kingdom’s 
jewellery market: Abdulghani Al Sayegh

READ MORE

Abdulghani Al Sayegh, Vice Chairman, National 
Committee for Precious Metals & Gemstones, K.S.A., 
highlights the importance of maintaining the trust 
and confidence of Saudi women and the significance 
of the committee for the jewellery industry in the 
kingdom. He also talks of his legacy family brand, 
Abdul Ghani, and positioning it for global outreach 
with the franchisee model
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Abeer Al Bakri, Founder, Baby Crown Jewellery and 
Member, National Committee for Precious Metals & 
Gemstones, K. S. A, has grown her brand over the 
years and evolved as an entrepreneur and designer 
in the flourishing Saudi jewellery industry. She aims 
to expand internationally; in the process, turning her 
jewellery line into a franchise

READ MORE

Lack of children’s jewellery brands in the 
Saudi market encouraged me to establish 
Baby Crown: Abeer Al Bakri
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The Vice President of the National Committee for 
Precious Metals and Gemstones, Kingdom of Saudi 
Arabia, says that the Kingdom is actively engaging 
with stakeholders across the globe, with particular 
focus on the gold and jewellery markets in the 
Middle East. He says access to the Government 
sector provides the gold and jewellery industry a 
window to articulate its problems and seek help to 
identify solutions

READ MORE

The Kingdom’s gold and jewellery sector has 
aligned its strategies with the Vision 2030 
plan: Ali Saleh Baterfi Al-Kindi  
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Dubai’s DGCX waives fees for its Shari’ah 
Compliant Spot Gold Contract

READ MORE

The DGSG’s fee waiver aims to attract higher volumes 
and capitalize on the growing demand for gold amid 
economic uncertainties. Regulatory approval has 
been granted by the UAE Securities and Commodities 
Authority (SCA), and the fee waiver for DGSG is in 
effect from August 21, 2023 until December 31, 2023
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Joyalukkas’ digital OOH advertising 
campaign in Dubai radiates feminine energy

READ MORE

Showcasing the brand’s exquisite collection, Joyalukkas’ 
DOOH campaign visuals embody a sense of feminine 
energy that harmonizes with their jewellery line. Crafted 
with precision, the campaign showcases the Yuva 
collection’s modern geometric set, and captures the 
city’s cosmopolitan vibe. It invites viewers to explore 
Joyalukkas’ offerings that complement any attire
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Etika Jewels partners with Diamond Foundry 
to bring carbon-neutral lab-grown diamonds 
to the UAE

READ MORE

The brand has collaborated with the Leonardo 
DiCaprio-backed company, and aims to enrich its 
jewellery offerings. This collaboration amplifies 
the UAE start-up’s commitment to sustainability, 
allowing customers to make conscious choices 
while enjoying high-quality, celebrity-approved 
jewellery pieces that avoid the environmental and 
ethical tolls of mining
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Dubai Summer Surprises provides jewellery 
shoppers golden opportunities to win

READ MORE

Dubai Summer Surprises offers shoppers jewellery 
vouchers, luxury cars, and cash rewards, during the 
retail jewellery festival. With over 150 participating 
outlets, the festival provides exciting opportunities 
for customers to enjoy retail deals and win enticing 
rewards, enhancing the vibrant summer shopping 
experience across Dubai until September 3.
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Dubai designer Niharika Momtaz sweeps 
Africa with her men’s jewellery collection 
‘Love & Promise’

READ MORE

Niharika Momtaz’s ‘Love & Promise’ men’s jewellery 
collection challenge stereotypes, empowering men to 
embrace jewellery that resonates with their individuality. 
The collection seamlessly blends contemporary 
elegance with cultural elements, reflecting Niharika’s 
creative prowess. This progressive outlook promotes 
inclusivity and a liberated approach to fashion. Her 
global footprint includes prominent fashion weeks  
and a diverse range of achievements.
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Alrosa records consistent sales in initial 
results declared after more than a year

READ MORE

RUSSIA

The Russian diamond company had a modest increase 
in revenue during the first half of 2023, despite being 
given permission to withhold important information 
about the final destination of the diamonds it sold. 
It has reported consistent sales growth in its first 
financial statement since March 2022. Revenue 
increased slightly in H1 2023 compared to the previous 
year, but profits dropped by 35%
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Designer Azza Fahmy imbues the 
traditional Egyptian kirdan with modern 
design codes

EGYPT

The Egyptian designer’s new jewellery collection 
derives inspiration from the traditional Egyptian 
kirdan necklaces. It combines historic craftsmanship 
and contemporary trends. Crafted in 18kt gold and 
adorned with diamonds, rubies, emeralds, and 
sapphires, the collection pays homage to Egyptian 
heritage while embracing modernity
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Danish jewellery chain Pandora introduces 
lab-grown diamonds in three new markets

The brand is expanding its LGD offerings to 
Mexico, Brazil and Australia. Departing from natural 
diamonds in 2021 due to ethical and environmental 
concerns, Pandora’s lab-made stones now find their 
place in collections that emphasize affordability  
and sustainability. With prices starting at $290, 
these synthetic gems hold promise as a rapidly 
growing market
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Vicenzaoro September to showcase the 
latest trends in jewellery with more than 
1,200 exhibitors

Brands from 34 countries around the world will 
be exhibiting at Vicenzaoro September 2023 - the 
Italian Exhibition Group’s international event that 
will see the entire gold and jewellery supply chain 
gather in the beautiful Italian town of Vicenza, from 
September 8-12
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