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Retail Jeweller Dubai Forum 2024:
Top-notch speakers set to decode trends
and take future-forward look at the industry

Discussions at the forum, being held at The Hyatt
Regency, Deira, Dubal, on February 2/, will include
seismic shifts in business rules, trends that are guiding
the biggest jewellers in the region towards the
heterogenous consumer mix, how young scions of
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https://retailjewellerworld.com/retail-jeweller-dubai-forum-2024-top-notch-speakers-set-to-analyse-trends-and-take-a-future-forward-look-at-the-industry/

FURA launches Celebration Sapphires, a
comprehensive mine-to-market programme
elevating coloured gemstone jewellery

The Dubai-based leading gemstone mining company
has unvelled its pink sapphire jewellery collection In
India, In collaboration with renowned manufacturers
and retailers, marking the first step in a global

Initiative designed to boost the coloured gemstones
market

READ MORE b



https://retailjewellerworld.com/fura-launches-celebration-sapphires-a-comprehensive-mine-to-market-programme-elevating-coloured-gemstone-jewellery/
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Our customers mainly look for India

Influenced jewellery, says Rahul Sood of
Memories Gold & Diamond Jewellery

The brand redefines classical modern heritage
jewellery in Bur Dubari’s Meena Bazar. From
iIntroducing kids’ collections to lightweight jewellery
and Arabic-inspired designs, the brand continuously
strives to captivate its diverse clientele and drive
growth. Future plans include expanding into the Gold
Souqg and new Gold Souqg extension
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https://retailjewellerworld.com/our-customers-mainly-look-for-indian-influenced-jewellery-says-rahul-sood-of-memories-gold-diamond-jewellery/

WINGOLD

A comprehensive tool to monitor all transactions

to ensuring risk-based business segments and - ,_

threshold are in place based on regulatory

typology assessments.

Features 0= T B —
Screening SR Corresponds management
RBA — Risk Base Assessment Suspicious Transaction Management
Document digitization Investigation Management
AML/CFT Rules Case Management
Risk Management Bl Reports

Regulators Requirements Audit Trail Logs

Compliance policies Implementation Dashboard based reporting for expired KYC documents

& LiveEx WINGOLD NEXT>>

Real time walking customers screening at POS/Retail level )
The Next Generation Jewellery ERP

Customer screening report

Integration with smart card ID readers

Seamless integration with sanction screening list (EU, UAE, UN List) (PEP List - @ + 9 7] 4 3 5 9] 5 8 8
Down Jones API)

Auto case ma nagement

B2B customers/suppliers on boarding process with detail KYC B contGCt@WinQOIdneXt.com
& www.wingoldnext.com

Batch process for screening

Transaction data integrated with GOAML reporting tools (XML Format)

CLICK HERE to connect with us



https://cutt.ly/gwZUTSeZ
https://cutt.ly/mwZUQ9FW
https://cutt.ly/gwZUTSeZ

Jewellery brands make the most of
Valentine’s Day with online contests, social
media engagement and customer love

Brands like Malabar Gold and Diamonds, Jawhara
Jewellery, Samra Jewellery, Bafleh Jewellery, Seapearls
Gold and Diamonds and Damas approached
Valentine’s Day with exquisite collections and tempting
offers. From Damas’s poetic expressions with Kanzi,
Seapearls Gold and Diamonds’ ‘You & Me’ to Malabar
Gold and Diamonds’ ‘Heart to Heart’, retallers invited
customers to celebrate love with jewellery
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https://retailjewellerworld.com/jewellery-brands-make-the-most-of-valentines-day-with-online-contests-social-media-engagement-and-customer-love/

Alfardan Jewellery and Tiffany & Co sign
15-year deal at Doha Jewellery and Watches
Exhibition 2024, boost their collaboration

The 20th edition of Doha Jewellery and Watches
Exhibition withessed Alfardan Jewellery and Tiffany &
Co strengthen their existing partnership by signing a
15-year agreement between both brands. At the same
exhibition, Qatar Tourism unveiled a pair of 100-carat
diamonds worth nearly $100 million
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https://retailjewellerworld.com/alfardan-jewellery-and-tiffany-co-sign-15-year-deal-at-djwe-2024-boost-existing-collaboration/
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Qatar Museum hosts global jewellery
exhibition for Qatar-Morocco Year of Culture

QATAR

Among the exhibitors is Youssra Nichane, the Founder
of Dihyan, representing Morocco. Her participation in
the exhibit is part of the activities of Qatar-Morocco
Year of Culture happening this year
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https://retailjewellerworld.com/qatar-museums-hosts-global-jewellery-exhibition-for-qatar-morocco-year-of-culture/

IS THE NEW BLACK

PINK SAPPHIRE JEWELLERY PROGRAM

b CLICK HERE to register your interest

CLICK HERE to register your interest @j


https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei

GJEPC launches I1JS Tritiva outreach drive
In Dubar’s Gold Souk with assistance from
Dubal Jewellery Group

Scheduled to unfold at the Bangalore International
Exhibition Centre in Bengaluru, India, from April 5 to
8, 2024, 11JS Tritiya 2024 promises to showcase an
array of offerings with over 1,900 booths and 900
exhibitors. The Dubal Jewellery Group has pledged its
assistance in disseminating information regarding [1JS
Tritiya

READ MORE b



https://retailjewellerworld.com/gjepc-launches-iijs-tritiya-outreach-drive-in-dubais-gold-souk-with-assistance-from-dubai-gold-jewellery-group/

Know your Diamonds with SGL services

LOOSE DIAMOND . METAL QC
/ JEWELLERY

CERTIFICATION

DIAMOND
DETECTION

MOBILE LAB

SATELLITE LAB

For more details, please call: +971 5651503566
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Chanel unvelils flagship watch and jewellery

store in New York City featuring brand’s

classic offerings

The store features tr

and watches, and an

like a diamond tiara and vintage jewellery motifs.
However, this collection will only be displayed for
two months before being replaced with more high

jewellery offerings

e brand’s currer

exhibition of Cr

t jewellery

anel’s archival
Patrimony Collection. This includes exquisite pieces

READ MORE
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https://retailjewellerworld.com/chanel-unveils-its-first-watch-and-jewellery-store-in-new-york-city-featuring-brands-classic-offerings/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retarl Jewefler
DUBAI FORUM 24

27" FEBRUARY

Hyatt Regency, Deira

'AWARDS 2024

PRET-A-
RETAIL SOLUTIONS
EX HIBITTION COUTURE
TECHNOLOGY, SERVICES, PRODUCTS B2B BUYER SELLER

MEET

www.retailjewellerindiaforum.com

For delegate registration For Sponsorship / Exhibition
Laxmi +91 79773 81527 | Rahul +91 87673 22257 Raghavendra +91 98202 83868

CLICK HERE to contact us @3


https://api.whatsapp.com/send?phone=917977381527&text=We%20would%20like%20to%20know%20about%20your%20Business
https://retailjewellerworld.com/dubai-forum/
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GSI cautions trade due to surge in
undisclosed coloured laboratory-grown

diamonds

GSI continues to stress the importance of using
proper processes, equipment and expertise when

iIdentifying diamonds. According to the organization,

the infiltration of the lab-grown brown, yellow, and

pink diamonds infiltrating natural diamond jewellery

and posing as natural diamonds was a challenge si

nce

most jewellery screening equipment is designed to

screen white near-colourless diamonds
READ MORE
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https://retailjewellerworld.com/gsi-cautions-trade-due-to-surge-in-undisclosed-coloured-laboratory-grown-diamonds/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

INSTITUTE OF DIAMONDS

~
DE BEERS SYNERGICS
&

Presents

Retarl Jeweller
SOUTH FORUM' 24

4™ APRIL

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

S
£ X H1BLTION ‘ JewelleryEranchising ‘ BRIDAL
TECHNOLOGY, SERVICES, PRODUCTS Y~ EXHIBITION © TRENDSETTERS

www.retailjewellerindiaforum.com
For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Nagesh + 9167252615 Raghavendra +91 98202 83868

Sagar +91 8976907876

CLICK HERE to contact us @3
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China’s gold jewellery market shines as
culturally resonant designs draw young
buyers to safe-haven metal

In China, gold jewellery sales are surging as
consumers see it as both an investment and tied to
cultural beliefs. Young consumers seek innovative
designs blending tradition with modern aesthetics,

driving market growth

READ MORE b



https://retailjewellerworld.com/chinas-gold-jewellery-market-shines-as-culturally-resonant-designs-draw-young-buyers-to-safe-haven-metal/

-~ The Retail Jeweller Middle East

= Jan-Feb 2024
Digital Edition

COVER STORY

« Captains of the Middle-East: Profiling
five captains of the industry who stand
tall and ensure the vitality of the Middle
East market

INTERVIEWS

« Tawhid Abdullah, CEO, Jawhara Jewellery
and Chairman, Dubai Jewellery Group

« Luc Perramond, Chairman and CEO,
Damas Jewellery

o | | Y SPECIAL FEATURE
S 4 - Pink sapphires find traction in Middle East
market with FURA Gems taking the lead

WORLD OF RETAIL
« Focus on winning strategies of 12 leading
retail jewellers of the Middle East

SPOTLIGHT
\ « LJEX: A window to the Indian jewellery
‘ industry for UAE buyers

JEWELS OF THE MIDDLE EAST
A round-up of collections launched by
leading jewellers

g v PRI SNER PROFILE .
sou SHAR PATN ef et f ey « Maha Al Sibai, Founder, Maha Al Sibai
: s LU g Jewellery
LAST WORD
- Anil Dhanak, Managing Director, Kanz
Jewels

CLICKTO READ

CLICK HERE to reach The Retail Jeweller
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‘Silver is the new gold’ as Egyptians try to
protect savings amid surging prices

In Egypt, silver is currently significantly undervalued
compared to gold. The gold-to-silver ratio of nearly
90:1is evidence of this. While the price is more volatile

INn the short run, silver tends to track up and down
with gold over time

READ MORE b



https://retailjewellerworld.com/silver-is-the-new-gold-as-egyptians-try-to-protect-savings-amid-surging-prices/

The Retail
Jeweller
World Website

Latest market happenings
from middle-east
and more...

CLICKTO READ

CLICK HERE to connect with us @D
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Taylor Swift’s Rs 45.7 lakh ruby and diamond
jewellery at Super Bowl decoded

Taylor Swift dazzled at the Super Bowl, showcasing
stunning jewellery over the days, as she supported
boyfriend Travis Kelce. From Stephanie Gottlieb’s
diamond choker to Shay Jewelry’s ruby pieces, Swift
stole the show with her sparkling ensemble

READ MORE b



https://retailjewellerworld.com/taylor-swifts-rs-45-7-lakh-ruby-and-diamond-jewellery-at-super-bowl-decoded/
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FOR MORE NEWS FOLLOW US ON

@ RetailJewellerWorld

theretailjeweller_world

@ RJM_World

@ TheRetailJeweller

@ Retail Jeweller World

retailjewellerworld.com

To feature your story contact
Srabana Lahiri +91 935262 86802, managingeditor@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag@retailjewellerindia.com

To know about our events contact

Raghvendra +91 98202 83868, raghavendra.pandey@retailjewellerindia.com
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