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Responsible sourcing is one of the core
tenets of our operations: Shamlal Ahamed,
Malabar Gold & Diamonds

While traditional jewellery buying remains steady,
there is a rising demand from millennials and Gen-Z
for ethical, trendy, lightweight pieces in the Middle
East market. Malabar Gold & Diamonds Is adapting
to these changing market dynamics with strateqgic
Initiatives, including 100% traceable gold sourcing
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READ MORE 3&"3


https://retailjewellerworld.com/responsible-sourcing-is-one-of-the-core-tenets-of-our-operations-shamlal-ahamed-malabar-gold-diamonds/
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How lab-grown gemstones line DANI by

Daniel K took root, inspired by the brand’s
high jewellery collections

The brand has seen a noticeable market shift towards
lab-created simulated gemstones, driven by a growing
appreciation for the craftsmanship and finish that can
be achieved at a fraction of the cost of natural stones.
It IS expanding internationally, with planned locations
iIn London, the USA, Dubal, Saudi Arabia and Moscow
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READ MORE 3&"3



https://retailjewellerworld.com/how-lab-grown-gemstones-line-dani-by-daniel-k-took-root-inspired-by-the-brands-high-jewellery-collections/
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Jewel Trading caters to Gen Z and
millennials who will give preference to
community-driven brands: Jay Patni

With millennials and Gen Z anticipated to fancy
community-driven brands, the brand emphasizes the
need for establishing a strong presence within various
communities to remain relevant and competitive Iin
the future. It also aims to use the latest technologies
to innovate and create something personal for each
customer
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READ MORE 3&’3



https://retailjewellerworld.com/jewel-trading-caters-to-gen-z-and-millennials-who-will-prioritize-community-driven-brands-jay-patni/

CELEBRATE LOVEWITH

FURA PINK SAPPHIRE
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https://forms.office.com/r/xJ3XT3YgWq
https://cutt.ly/YwfG35Ei
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Jewellery designer Shamsa Alabbar teams
up with Piaget to create watch steeped in
Arabic symbolism

For the watch, the designer’s inspiration was drawn
from the ‘Mashrabiya’, an Arabic architectural element
known for its repeated cutout patterns. This is the
first time that the luxury house Piaget has ever
collaborated with a creative entity from the Middle
East on one of its timepieces
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READ MORE 3&'5



https://retailjewellerworld.com/jewellery-designer-shamsa-alabbar-teams-up-with-piaget-to-create-watch-steeped-in-arabic-symbolism/
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Al Zain’s latest campaign pays homage
to the richness of the Earth and natural
treasures of Arabia

After launch of the collection ‘Jena’, that took

iInspiration from timeless geometry and fruits found In

Islamic gardens, jewellery retailer Al Zain has come up
with a brand new collection. Titled ‘Unearthed Riches’,

it IS inspired by the richest element of all: our planet.
Crafted from 21 karat gold, it serves as a tribute to the

earth’s riches and the natural treasures of Arabia

READ MORE
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https://retailjewellerworld.com/al-zains-latest-campaign-pays-homage-to-the-richness-of-the-earth-and-natural-treasures-of-arabia/

Program Plan

Become Fura Celebration

Sapphires program Retailer?

'I Seize a new}prﬂﬁt-centre
o

opportunity

r your showroom.

Consumer Research has shown
that 76% Customers are ready to
buy Sapphire Jewellery.

How to join the National program

‘I Attractive Point of Sale

materials for your showroom.

2 Focused online training for your
Sales team to excel in selling
Fura Celebration Sapphires
Natural Colour Gemstone
Jewellery.

3 Receive Gemstones Origin
Traceability certificates from

FURA and SGL Lab for all

products.

Benefit from a Digital Marketing
campaign to educate and attract
GCC customers fo the Fura
Celebration Sapphires Natural
Colour Gemstone category.

Stock up 100 carats of Fura Celebration Sapphires Jewellery from any of the 8 authorised manufacturers.
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LAARA

Ak PR E L PRET T

+91 98202 685048

JEWELEX

+91 988203 55208

CRQO KAMA

+971 99107 05195

SINCE 1905

+91 98211 33573

Laxmi Diamond
Simce 1972

+9199873 70460

-~
MIDAS

DIAMDHDS PYT LTD

+91 87799 86856

priority

+91 99300 64000

)
SANGHI

+21 76748 1841

To know more about the program, contact - SAMEER GOSAR, NATIONAL SALES MANAGER +91 84518 69611

CLICK HERE to register your interest



https://forms.office.com/r/xJ3XT3YgWq
https://cutt.ly/YwfG35Ei
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Qatar hosts ‘Year of Culture’ to explore
wealth of Moroccan Berber jewellery

Qatar’s capital city Doha recently hosted a ceremony
celebrating Moroccan culture and heritage, which
took place at the Museum of Islamic Art (MIA).

The exhibition highlighted Morocco’s richness as a
crossroads of several civilizations and cultures

READ MORE b



https://retailjewellerworld.com/qatar-hosts-year-of-culture-event-to-explore-wealth-of-moroccan-berber-jewellery/
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Emirati fine jewellery brand Bymystique
unvelils the ‘Volcanic Dents’ collection

The collection blends the raw beauty of volcanic
landscapes with good craftsmanship, inviting wearers
to embark on a transformative journey inspired by
the Earth’s untamed allure. It has an authentic, non-
uniform design, mirroring the distinct dents, curves
and delicate diamond droplets reminiscent of the
volcanic journey of the earth
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READ MORE 3&"3



https://retailjewellerworld.com/emirati-fine-jewellery-brand-bymystique-unveils-the-volcanic-dents-collection/

@ SUNTECH

BUSINESS SOLUTIONS .

'Best Jewellery ERP
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o o
J[N Suntech Business Solutions @ Suntech Business Solutions O| Suntech Business Solutions

www.suntech-global.com | +971 55 562 0386

CLICK HERE to connect with us



https://cutt.ly/u5EyqvM
https://cutt.ly/s5W0uwM

Traditional ceremony marks opening of new
Gold Souq at Qatar’s City Center Doha mall

Gold, silver, platinum and pearl jewellery are available
at the Gold Souq, which hosts about 50 gold shops
selling pocket-friendly, mainly 22-carat gold jewellery.
It adds significantly to the diverse retall offerings at

the mall

READ MORE &3



https://retailjewellerworld.com/traditional-ceremony-marks-opening-of-new-gold-souq-at-qatars-city-center-doha-mall/

RETAILUEWELLERWORLD.COM

Jovalukkas offers protection against
gold price volatility with 10% advance
pre-book offer up to May 10

The initiative secures buyers from prospective
spikes in gold price while ensuring the benefit of a
reduced charge If prices drop. Customers can take
advantage of this offer through the Joyalukkas app
or by visiting any of the brand’s outlets

READ MORE b



https://retailjewellerworld.com/joyalukkas-offers-protection-against-gold-price-volatility-with-10-advance-pre-book-offer-up-to-may-10/

Know your Diamonds with SGL services

LOOSE DIAMOND
/ JEWELLERY
CERTIFICATION

DIAMOND
DETECTION

SATELLITE LAB

For more details, please call: +971 551503566

SCAN TO KNOW MORE.
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CLICK HERE to connect with us @)



https://cutt.ly/D5W3Nc4
https://cutt.ly/s5W0uwM

With new exhibition in Tokyo, Tiffany takes
the world on a visual journey of its history

TOKYO

Celebrating 187 years of creativity and craftsmanship,
‘Tiffany Wonder’ shines the light on the house’s
masterworks and long-held connections to Japan. The
wonder exhibition is Tiffany & Co.’s one of the largest
exhibitions, which features ten rooms and nearly 500
objects that explore themes that are central to the

House’s identity

READ MORE b



https://retailjewellerworld.com/with-new-exhibition-in-tokyo-tiffany-takes-the-world-on-a-visual-journey-of-its-history/

NATURAL OKAVANGO
DIAMOND X DIAMOND
COMPANY

COUNCIL

RETAILUEWELLERWORLD.COM

Okavango Diamond Company becomes
first non-mining diamond firm to join
Natural Diamond Council

BOTSWANA

With ODC becoming the first non-mining diamond
company to be admitted as a member of NDC,
ODC’s importance in the upstream distribution

of natural diamonds and the importance that
Botswana puts on inspiring consumer demand

as a driver of future prosperity for the natural
diamond industry, has been recognised

READ MORE b



https://retailjewellerworld.com/okavango-diamond-company-becomes-first-non-mining-diamond-firm-to-join-natural-diamond-council/
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https://cutt.ly/s5W0uwM
https://cutt.ly/l5W4B4U
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American Gem Trade Association
bans exhibition of lab-grown gemstones
at its shows

The trade association said it was acceptable for
AGTA members to sell synthetic disclosed gems
elsewhere, but they would not be permitted to do so
at any AGTA shows. The organization acknowledged
that the ban iIs a reaction to how “disruptive” lab-
grown diamonds have been to the diamond market

A/

READ MORE 3&’3



https://retailjewellerworld.com/american-gem-trade-association-bans-exhibition-of-lab-grown-gemstones-at-its-shows/

The Retail Jeweller Middle East
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Digital Edition

COVER STORY

« Captains of the Middle-East: Profiling
five captains of the industry who stand
tall and ensure the vitality of the Middle
East market

INTERVIEWS

« Tawhid Abdullah, CEO, Jawhara Jewellery
and Chairman, Dubai Jewellery Group

« Luc Perramond, Chairman and CEO,
Damas Jewellery

RpASDULSAAN | A SPECIAL FEATURE

« Pink sapphires find traction in Middle East
market with FURA Gems taking the lead

WORLD OF RETAIL
« Focus on winning strategies of 12 leading
retail jewellers of the Middle East

SPOTLIGHT
\ « LJEX: A window to the Indian jewellery
‘ industry for UAE buyers

JEWELS OF THE MIDDLE EAST
A round-up of collections launched by
leading jewellers

g v PRI SNER PROFILE :
sou SHAR PATN ef et f ey « Maha Al Sibai, Founder, Maha Al Sibai
: s LU g Jewellery
LAST WORD
- Anil Dhanak, Managing Director, Kanz
Jewels

CLICKTO READ

CLICK HERE to reach The Retail Jeweller



https://cutt.ly/R71L8Bs
http://book.retailjewellerindia.com/books/mtyi/#p=1
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Signet’s earnings report signals growing
synthetics problem and a change In the
company’s messaging

The company Is placing greater emphasis on moving
lab-grown diamonds to the fashion segment, which
proved to be a ‘good strateqgy’ for it over the holiday
season. Of Signet’s total merchandise sales in fiscal
2024, 12% were of products containing synthetic
diamonds, the company reported

READ MORE &,)



https://retailjewellerworld.com/signets-earnings-report-signals-growing-synthetics-problem-and-a-change-in-the-companys-messaging/

The Retail
Jeweller
World Website

Latest market happenings
from middle-east
and more...

CLICKTO READ

CLICK HERE to connect with us @D



https://retailjewellerworld.com/
https://cutt.ly/X5W0NIM

WHO WORE WHAT

RABLA

RETAILJEWELLERWORLD.COM

Seven inspiring women from the Middle East
exude power In Cartier’s iconic collections

Individually, these women are icons in the
making in their own right. Together - echoing
the collective excellence of maison de Cartier
- they represent the power of commitment to
authenticity in today’s world

READ MORE b



https://retailjewellerworld.com/seven-inspiring-women-from-the-middle-east-exude-power-in-cartiers-iconic-collections/
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FOR MORE NEWS FOLLOW US ON

@ RetailJewellerWorld

theretailjeweller_world

@ RJM_World

@ TheRetailJeweller

@ Retail Jeweller World

retailjewellerworld.com

To feature your story contact
Srabana Lahiri +9195262 86802, managingeditor@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag@retailjewellerindia.com

To know about our events contact

Raghvendra +91 98202 83868, raghavendra.pandey@retailjewellerindia.com
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