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Responsible sourcing is one of the core 
tenets of our operations: Shamlal Ahamed, 
Malabar Gold & Diamonds 

While traditional jewellery buying remains steady, 
there is a rising demand from millennials and Gen-Z 
for ethical, trendy, lightweight pieces in the Middle 
East market. Malabar Gold & Diamonds is adapting 
to these changing market dynamics with strategic 
initiatives, including 100% traceable gold sourcing 

DUBAI 

READ MORE
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How lab-grown gemstones line DANI by 
Daniel K took root, inspired by the brand’s 
high jewellery collections 

The brand has seen a noticeable market shift towards 
lab-created simulated gemstones, driven by a growing 
appreciation for the craftsmanship and finish that can 
be achieved at a fraction of the cost of natural stones. 
It is expanding internationally, with planned locations 
in London, the USA, Dubai, Saudi Arabia and Moscow 

DUBAI
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Jewel Trading caters to Gen Z and 
millennials who will give preference to 
community-driven brands: Jay Patni  

With millennials and Gen Z anticipated to fancy 
community-driven brands, the brand emphasizes the 
need for establishing a strong presence within various 
communities to remain relevant and competitive in 
the future. It also aims to use the latest technologies 
to innovate and create something personal for each 
customer 

RETAILJEWELLERWORLD.COM | EXCLUSIVE
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Jewellery designer Shamsa Alabbar teams 
up with Piaget to create watch steeped in 
Arabic symbolism 

For the watch, the designer’s inspiration was drawn 
from the ‘Mashrabiya’, an Arabic architectural element 
known for its repeated cutout patterns. This is the 
first time that the luxury house Piaget has ever 
collaborated with a creative entity from the Middle 
East on one of its timepieces 

DUBAI
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Al Zain’s latest campaign pays homage 
to the richness of the Earth and natural 
treasures of Arabia 

After launch of the collection ‘Jena’, that took 
inspiration from timeless geometry and fruits found in 
Islamic gardens, jewellery retailer Al Zain has come up 
with a brand new collection. Titled ‘Unearthed Riches’, 
it is inspired by the richest element of all: our planet. 
Crafted from 21 karat gold, it serves as a tribute to the 
earth’s riches and the natural treasures of Arabia 

BAHRAIN 
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Qatar hosts ‘Year of Culture’ to explore 
wealth of Moroccan Berber jewellery 

Qatar’s capital city Doha recently hosted a ceremony 
celebrating Moroccan culture and heritage, which 
took place at the Museum of Islamic Art (MIA). 
The exhibition highlighted Morocco’s richness as a 
crossroads of several civilizations and cultures 

DOHA 
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Emirati fine jewellery brand Bymystique 
unveils the ‘Volcanic Dents’ collection 

The collection blends the raw beauty of volcanic 
landscapes with good craftsmanship, inviting wearers 
to embark on a transformative journey inspired by 
the Earth’s untamed allure. It has an authentic, non-
uniform design, mirroring the distinct dents, curves 
and delicate diamond droplets reminiscent of the 
volcanic journey of the earth 
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Traditional ceremony marks opening of new 
Gold Souq at Qatar’s City Center Doha mall 

Gold, silver, platinum and pearl jewellery are available 
at the Gold Souq, which hosts about 50 gold shops 
selling pocket-friendly, mainly 22-carat gold jewellery. 
It adds significantly to the diverse retail offerings at 
the mall 

DOHA  
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Joyalukkas offers protection against 
gold price volatility with 10% advance 
pre-book offer up to May 10  

The initiative secures buyers from prospective 
spikes in gold price while ensuring the benefit of a 
reduced charge if prices drop. Customers can take 
advantage of this offer through the Joyalukkas app 
or by visiting any of the brand’s outlets 

DUBAI 
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With new exhibition in Tokyo, Tiffany takes 
the world on a visual journey of its history   

Celebrating 187 years of creativity and craftsmanship, 
‘Tiffany Wonder’ shines the light on the house’s 
masterworks and long-held connections to Japan. The 
wonder exhibition is Tiffany & Co.’s one of the largest 
exhibitions, which features ten rooms and nearly 500 
objects that explore themes that are central to the 
House’s identity

TOKYO 

WIDE ANGLE
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Okavango Diamond Company becomes 
first non-mining diamond firm to join 
Natural Diamond Council 

With ODC becoming the first non-mining diamond 
company to be admitted as a member of NDC, 
ODC’s importance in the upstream distribution 
of natural diamonds and the importance that 
Botswana puts on inspiring consumer demand 
as a driver of future prosperity for the natural 
diamond industry, has been recognised 

BOTSWANA 
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American Gem Trade Association  
bans exhibition of lab-grown gemstones 
at its shows 

The trade association said it was acceptable for 
AGTA members to sell synthetic disclosed gems 
elsewhere, but they would not be permitted to do so 
at any AGTA shows. The organization acknowledged 
that the ban is a reaction to how “disruptive” lab-
grown diamonds have been to the diamond market 

DALLAS 
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Signet’s earnings report signals growing 
synthetics problem and a change in the 
company’s messaging 

The company is placing greater emphasis on moving 
lab-grown diamonds to the fashion segment, which 
proved to be a ‘good strategy’ for it over the holiday 
season. Of Signet’s total merchandise sales in fiscal 
2024, 12% were of products containing synthetic 
diamonds, the company reported 

BERMUDA 
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Seven inspiring women from the Middle East 
exude power in Cartier’s iconic collections 

Individually, these women are icons in the 
making in their own right. Together – echoing 
the collective excellence of maison de Cartier 
– they represent the power of commitment to 
authenticity in today’s world 

DUBAI 
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