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Jewellery brands step forward on Arabic

Mothers’ Day with personalized designs and

special campaigns

In the Arab world, Mothers’ Day Is celebrated on
March 21. Malabar Gold & Diamonds, La Marquise
Jewellery, L'azurde, Damas and Jawhara Jewellery
are among major brands that were active on this
jewellery-buying occasion, for customers viewing
jewellery as a sentimental token of appreciation
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https://retailjewellerworld.com/jewellery-brands-step-forward-on-arabic-mothers-day-with-personalized-designs-and-special-campaigns/
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Tanishq set to launch 5,000 sq. ft jewellery
store In Dubar’s Gold Souk by September
2024: Aditya Singh

According to Singh, Head-Jewellery International
Business (GCC), Titan, the store Is under construction,
and will be ready for customers in another 3-4
months. Among other things, the new store will offer
tourists an educational tour, where they can learn how
gold gets mined, how it is transformed from ore to
metal, what kind of craftsmanship goes into jewellery-
making et al
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https://retailjewellerworld.com/tanishq-set-to-launch-5000-sq-ft-jewellery-store-in-dubais-gold-souk-by-september-2024-aditya-singh/
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We refrain from using any techniques that
alter the natural state of pearls: Abdulla
Rashed Al Suwaidi

With an annual production of 32,000 pearls, Suwaidi
Pearls retails at Loulouy, its exclusive store for Arabian
pearls located in Al Rams, Ras Al Khaimah in the UAE,
and collaborates with top designers for high jewellery
collections. The company also attracts global visitors
for its ecotourism and pearl farm experience

READ MORE b



https://retailjewellerworld.com/we-refrain-from-using-any-techniques-that-alter-the-natural-state-of-pearls-abdulla-rashed-al-suwaidi/
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In the month of Ramadan, Damas

Inaugurates new store at Al-Madinah al-
Munawwara in Saudi Arabia

The timing of the launch is strategic, as pilgrims flock
to Madinah, considered Islam’s second holiest city after
Mecca, this month after completing Hajj. The opening
ceremony was attended by Luc Perramond, Chairman
& CEO, Damas Jewellery, and the outlet is part of the
brand’s expansion plan in the Kingdom of Saudi Arabia
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https://retailjewellerworld.com/damas-inaugurates-new-store-at-al-madinah-al-munawwara-in-saudi-arabia/

Etika Jewels expands retail presence by
collaborating with three leading concept
stores across the UAE

The online lab-grown jewellery brand is taking on new
directions in 2024, with expanded retail offerings,
iIncluding international shipping to Belgium, Canada,
the USA, the UK and Switzerland. Founded in 2022 in

the UAE, it Is a women-made, all-women-run brand
based in Dubal

READ MORE b



https://retailjewellerworld.com/etika-jewels-expands-retail-presence-by-collaborating-with-three-leading-concept-stores-across-the-uae/

Program Plan

Become Fura Celebration

Sapphires program Retailer?

'I Seize a new

rofit-centre

opportunity for your showroom.

Consumer Research has shown
that 76% Customers are ready to
buy Sapphire Jewellery.

How to join the National program

'I Attractive Point of Sale

materials for your showroom.

2 Focused online training for your
Sales team to excel in selling
Fura Celebration Sapphires
Natural Colour Gemstone
Jewellery.

Receive certificates from FURA

and SGL for all products.

4 Benefit from a Digital

Marketing campaign to educate
and attract GCC customers to

the Fura Celebration Sapphires
Natural Colour Gemstone

category.

Stock up 100 carats of Fura Celebration Sapphires Jewellery from any of the 8 authorised manufacturers.

i

Pl CREEEE A ST T

+9198202 68508

JEWELEX

+9198203 55208

CO KAMA

P ey i T

+3199107 05195

SINCE 1905

+9198211 33573

Laxmi Diamond
Shnce 172

+91 99873 70460

-~
MIDAMS

DIAMDRDS PYT LTD

+91 87799 86856

priority

+3199300 64000

+21 76748 1840

To know more about the program, contact - SAMEER GOSAR, NATIONAL SALES MANAGER +91 84518 69611

CLICK HERE to register your interest
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ZAH creative hub hosts designers’ showcase
promoting Greek jewellery in Saudi market

The exhibition, which concluded recently, is part of
/AH’s year-long events programme that features a
new designer every two weeks. ZAH, a tech-based
platform, empowers Saudi jewellery designers and

welcomes international jewellery brands to its creative
hub In Riyadh

READ MORE b



https://retailjewellerworld.com/zah-creative-hub-hosts-designers-showcase-promoting-greek-jewellery-in-saudi-market/

Dian Jewellery unvells 24-karat gold note,
pays homage to gold in Emirati culture

The brand’s founder announced the launch on
Instagram, garnering a response of over 33 million
views. Priced at 159 AED per piece, accompanied by
a commemorative cover, the gold note serves as a

cherished memento encapsulating the essence of
Dubal’s cultural heritage

READ MORE b



https://retailjewellerworld.com/dian-jewellery-unveils-24-karat-gold-note-pays-homage-to-gold-in-emirati-culture/
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www.suntech-global.com | +971 55 562 0386

CLICK HERE to connect with us



https://cutt.ly/u5EyqvM
https://cutt.ly/s5W0uwM
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Ahmed Bin Sulayem, Chair of Kimberley
Process, concludes fact-finding mission to

West Africa

During the five-day visit to Sierra Leone and Ghana,
Ahmed Bin Sulayem engaged in discussions with

government officials, industry represer

artisanal miners across th

e countries, In

tatives, and
cluding

Mohamed Juldeh Jalloh, Vice President, Sierra Leone.
The UAE delegation also visited significant diamond

exploration sites

READ MORE &‘3



https://retailjewellerworld.com/ahmed-bin-sulayem-chair-of-kimberley-process-concludes-fact-finding-mission-to-west-africa/

Forevermark slated to be repositioned
as jewellery brand without the De
Beers identity

Top executives from the mining giant revealed in
a letter addressed to Forevermark partners that
the company will also step away from using the
De Beers name, a reversal of the rebranding effort
undertaken three years ago. The transition is
slated to commence in April 2024, with plans for
completion by January 2026

READ MORE b



https://retailjewellerworld.com/forevermark-slated-to-be-repositioned-as-jewellery-brand-without-the-de-beers-identity/

Know your Diamonds with SGL services

LOOSE DIAMOND
/ JEWELLERY
CERTIFICATION

DIAMOND
DETECTION

SATELLITE LAB

For more details, please call: +971 551503566

SCAN TO KNOW MORE.
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CLICK HERE to connect with us @)



https://cutt.ly/D5W3Nc4
https://cutt.ly/s5W0uwM

Titan announces that it will introduce its
Caratlane jewellery line to the US In FY25

According to CK Venkataraman, Managing Director,
Titan, the company seeks to cater to rising demand
from the large Indian diaspora overseas, and Tanishq
could end FY25 with 40 overseas stores. The
company’s lightweight jewellery brand, Mia, was also
iIntroduced In Dubal, expanding Titan’s international
jewellery store footprint to 14 outlets, which also
Includes the Zoya jewellery brand

READ MORE b



https://retailjewellerworld.com/titan-to-introduce-its-caratlane-jewellery-line-to-the-us-in-fy25/
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Cartier celebrates 100 years of its Trinity
range with campaign film starring its
global ambassadors

With Paul Mescal, Jisoo, Yara Shahidi, Jackson
Wang and Labrinth as fresh, contemporary icons
INn @ centenary campaign film, each of the stars in
the campaign film is seen moving independently,
but harmoniously, to advance with grace

through an infinite landscape, accompanied by a
soundtrack from Labrinth

READ MORE b



https://retailjewellerworld.com/cartiers-celebrates-100-years-of-its-trinity-range-with-campaign-film-starring-its-global-ambassadors/
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Tiffany & Co. debuts ‘With Love, Since 1837’
campaign, focusing on brand’s heritage

The campaign features designs such as the Lock
collection, which was inspired by a brooch from
1883, and jewellery from the HardWear line, whose
pure, bold forms reference a Tiffany bracelet from
1962. It also highlights a Jean Schlumberger by
Tiffany & Co. Sixteen Stone ring, as well as the T and
Knot collections and the popular Tiffany setting

READ MORE ®



https://retailjewellerworld.com/tiffany-co-debuts-with-love-since-1837-campaign-focusing-on-brands-heritage/
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COVER STORY

« Captains of the Middle-East: Profiling
five captains of the industry who stand
tall and ensure the vitality of the Middle
East market

INTERVIEWS

« Tawhid Abdullah, CEO, Jawhara Jewellery
and Chairman, Dubai Jewellery Group

« Luc Perramond, Chairman and CEO,
Damas Jewellery

RpASDULSAAN | A SPECIAL FEATURE

« Pink sapphires find traction in Middle East
market with FURA Gems taking the lead

WORLD OF RETAIL
« Focus on winning strategies of 12 leading
retail jewellers of the Middle East

SPOTLIGHT
\ « LJEX: A window to the Indian jewellery
‘ industry for UAE buyers

JEWELS OF THE MIDDLE EAST
A round-up of collections launched by
leading jewellers

g v PRI SNER PROFILE :
sou SHAR PATN ef et f ey « Maha Al Sibai, Founder, Maha Al Sibai
: s LU g Jewellery
LAST WORD
- Anil Dhanak, Managing Director, Kanz
Jewels

CLICKTO READ

CLICK HERE to reach The Retail Jeweller
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How Madrid-based jewellery line Unode50
plans to bring in younger customers

In the brand’s marketing, Unode50 is leaning into
its values of ‘authenticity, naturality and freedom’
by employing more diverse models for advertising
campaigns. The campaigns will have little to

no retouching and will be shot against natural
landscapes, according to the brand

READ MORE b



https://retailjewellerworld.com/how-madrid-based-jewellery-line-unode50-plans-to-bring-in-younger-customers/

The Retail
Jeweller
World Website

Latest market happenings
from middle-east
and more...

CLICKTO READ

CLICK HERE to connect with us @D
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Hollywood stars spotted in bedazzling bling,
at Vanity Fair Oscars party and elsewhere

Traditionally, Vanity Fair hosts an after-party

Immediately following the

Oscars, and there was

one post the 96th Academy Awards. From Leslie

Mann to Florence Pugh, so

ught-after Hollywood

celebrities flaunted stunning bejewelled looks at

moments at the awards

the after-party after all the glamorous red-carpet

READ MORE b



https://retailjewellerworld.com/hollywood-stars-spotted-in-bedazzling-bling-at-vanity-fair-oscars-party-and-elsewhere/
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To feature your story contact
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