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Damas introduces limited- gl & A gaa Jad aal bl
edition Arabian architecture- | b 4l b lead) o A gla 3 gda
inspired jewellery line ‘Lace’ s Sl ) g Ji2 "Lace™

for Ramadan shoppers

Featuring diamond-set medallions Gl g eV dria je Cilllase Jadll aas;
and t;l_SSEﬂS ad|0rT.?d with emelralds, e yally Eakhal) ¢ gl a0pa e 485 5
sapphires, malachite and corals 5 ke de sl A sall 2 Lkl atlia s

iInspired by Arabian architecture, the

; : < . :IIH :-w "5 mIN - ,| .
collection is available in-store and Allll ae (Sl g i Y]y g jaiall (A

online and aligns with the growing g Al O saall (o ol il
demand for festive jewellery. The ce ofiall) b 3l dads 4 jladll Ladlall
brand aims to cater to consumers agtilSa (3 ma ltas )l B s Sl A gaa
seeking statement jewellery for 5AU il paal) gl a4 gl
Ramadan
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https://retailjewellerme.com/damas-introduces-limited-edition-arabian-architecture-inspired-jewellery-line-lace-ahead-of-ramadan/

Yataghan Jewellery celebrates
Saudi Founding Day with
heritage-inspired pieces
from its Turathi collection

The collection was launched at
Riyadh Fashion Week last year, and
promoted by the brand around
Saudi Foundation Day on Feb. 22.
It comprises pieces in 18K gold with
natural diamonds and the brand’s
signature princess-cut emerald,
each piece bearing the ‘Love Saudi’
engraving. The collection has deep
cultural symbolism
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https://retailjewellerme.com/yataghan-jewellery-celebrates-saudi-heritage-with-the-launch-of-turathi-collection/
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SK Dazzle DMCC launches
inclusivity-focused ‘Diamonds
Are for Everyone’ campaign
along with CSR partner

The campaign features the first
hijabi woman of colour as the face
of the diamond jewellery industry,
ushering in a bold new era of
inclusivity, empowerment and
purpose-driven luxury. It highlights
the need for financial inclusion
within the jewellery sector, for a
more diverse range of consumers to
engage with high-end jewellery
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https://retailjewellerme.com/sk-dazzle-dmcc-and-step-up-journey-launch-inclusivity-focused-diamonds-are-for-everyone-campaign/

ROMIL

IMAGINATION * INNOVATION * INGENUITY

&

enhances elegance and timeless beauty effortlessly.

Reach us at: sales(@romiljewelry.com

&‘3 CLICK HERE to view collection

CLICK HERE to register your interest



https://cutt.ly/1ezSFFqK
https://cutt.ly/3ezSGZP0
https://cutt.ly/1ezSFFqK

retailjewellerme.com

oy

.......
bl i LR

Musalli Jewelry celebrates
Saudi Founding Day with
collection dedicated to it at
exclusive event

The ‘Founding Day’ collection
features rose and yellow gold
designs inspired by Saudi heritage.
Another key highlight was the
gifting of 299 carats of diamonds,
symbolizing each year since the
landmark year 1727, with 60 carats
presented to select guests. The
event brought together industry
leaders, reinforcing Musalli Jewelry’s
position in luxury jewellery
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https://retailjewellerme.com/musalli-jewelry-celebrated-saudi-founding-day-2025-with-an-exclusive-event-unveiling-the-founding-day-collection/
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La Marquise launches 2a b el As gana (3l S jla Y
exclusive Imperia collection A ad) AN (e Bl ghsa <l A 52
with Arabesque jewellery for a Sl ey g

Ramadan and Eid

The limited-edition festive range 3l Hlaay) Gl Adlaiay) de ganall aasd
features 18k gold, diamonds, Sl A S jlaal s (el g ol 48 48 aad
and calibre-cut gemstones. The e )l 4 I de ganall | yullS oL

collection, designed for Ramadan

Co T L) gl glual g CHlADE paati daal) Lilaa
and Eid gifting, includes necklaces, 3 Dl SRS et Sl ISR

bracelets, earrings, and rings crafted & 38 sia mm 433 dc giaa Al A
with meticulous precision. Available o)) lal) elail jren A S jle Y jalie
at La Marquise boutiques across il da se e de gaaall i BY) e
the GCC and online, the collection e eall aad ppeail Lald avera

IS supported by private styling
consultations to enhance customer
experience
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https://retailjewellerme.com/la-marquise-launches-exclusive-imperia-collection-with-arabesque-inspired-jewellery-for-ramadan/
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For Ramadan, Donna
Hourani Jewelry introduces
the faith-inspired ‘Three
Divine Blessings’ collection

The collection features three
exclusive pieces—Ayat Al Kursi,
Surah Al Falaqg, and Allah necklaces.
Each piece is designhed with specific
Islamic symbolism, making it an
expression of faith. The collection
highlights a growing market for
jewellery that integrates religious
motifs with contemporary design
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https://retailjewellerme.com/donna-hourani-jewelry-introduces-exclusive-faith-inspired-three-divine-blessings-collection-ahead-of-ramadan/

Zoughaib & Co. introduces
Oummi x Ruban jewellery
line ahead of Mother’s Day in
Arab countries on March 21

The name “Oummi” meaning

“my mother” in Arabic, reflects

the brand’s emphasis on familial
connections. As its marketing
strategy, the brand is leveraging
digital promotions and social media
engagement to drive visibility.
Available through Zoughaib & Co.’s
retail and online platforms, the
collection aims to position jewellery
as a meaningful gifting choice
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https://retailjewellerme.com/zoughaib-co-introduces-oummi-x-ruban-jewellery-line-for-mothers-day/
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Himali - 77382 32907 | Ashish - 84337 07381
Pinkesh - 93236 45457 | Chirag - 91672 52611
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Gafla Jewellery partners
with Bayn Coffee for
Henna Night event In time
for Ramadan

Held from March 7 to 9, the event
integrated culture, commerce, and
community engagement, featuring
the launch of the Fanoos Collection
alongside complimentary henna art.
The women-only gathering aligned
with Ramadan traditions, reinforcing
community connections while
expanding Gafla’s reach
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https://retailjewellerme.com/gafla-jewellery-partners-with-bayn-coffee-for-henna-night-event-in-time-for-ramadan/
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Yuniu Jewels unveils
Ramadan collection
featuring spiritual symbolism
around Ayat Al Kursi

The collection, centred around
Ayat Al Kursi, offers customizable
necklaces and rings in 18k gold,
blending faith with contemporary
design, allowing clients to choose
gemstones and enamel colours.
Their key pieces include the
Masbah and Damask Ayat Al Kursi
necklaces, as well as the Bisque
signet ring
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https://retailjewellerme.com/yuniu-jewels-unveils-ramadan-collection-featuring-spiritual-symbolism-around-ayat-al-kursi/
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in the Language You Prefer
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Shamsa Alabbar partners AOBY Cua aa LS jlal) Luad
with Piaget to launch a )il Lag S5 3 gana laaly Aol
limited-edition watch @A) (5 Al
honouring Gulf maritime

heritage

This collaboration is for the Cre B2 ganal) Al Al jlaay o slatl) 13a
second Limelight Gala Limited 2025 (e ) Bl (Al e S oY
Edition, Iagnched for Ramf‘adan | snf Eum o Ll Able ) Cpo Bl siass
2025. Inspired by Alabbar’s family 1o o] 5 € ik L i
history—with one grandfather a » 2 fffzf ' ..JA ;u; ' ;ﬁ o ]
dhow captain, the other a pear! W bl acludl C““ - 3151 th" o=l se
diver—the watch integrates her pmae S5 3 je (edelu ya B e /)M‘
signature Token motif on a mother- zdall 5 )l ill Loy S5
of-pearl dial designed as a tribute to

the Gulf’s maritime heritage
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https://retailjewellerme.com/shamsa-alabbar-partners-with-piaget-to-launch-a-limited-edition-watch-honouring-gulf-maritime-heritage/
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Malabar Gold & Diamonds
aims to distribute more
than 2,50,000 Iftar meals
across 13 global markets
for Ramadan

The meals will be distributed in
partnership with embassies, NGOs
and government bodies in each
market. The Hunger-Free World
project has been a key initiative
since the company’s establishment
iINn 1993, and efforts to eradicate
hunger are intensified during
Ramadan
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https://retailjewellerme.com/malabar-gold-diamonds-announces-distribution-of-over-250000-iftar-meals-for-ramadan/
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