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https://retailjewellerme.com/tajvi-gold-diamonds-expands-uae-presence-with-two-new-dubai-stores-including-regions-first-metro-station-outlet/
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Baptism gifting

Featuring symbolic designs, the
pendants, bracelets and keepsake
boxes emphasize fine craftsmanship
and emotional value. Created to be
heirloom-quality, the products are
iIdeal for retailers targeting faith-
based gifting occasions. Elegantly
packaged, the line stands out in the
luxury children’s segment
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https://retailjewellerme.com/antoine-saliba-launches-sacred-souvenir-collection-for-first-communion-and-baptism-gifting/

GOLD & DIAMONDS

—— MAKE IN BHARAT , FOR THEWORLD ——
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MAODERNO
— MODERN CLASSY GOLD =

A SKY PRODUCT

+901 90898 99000
sales@skygold.co.in
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Charmaleena Jewellery
taps experiential retail with
showcase event at concept
lifestyle space Khalila

Over two days, the brand showcased
Its capsule collection with a

focus on personalization, story-
telling and emotional connection.

By hosting high-value clients

INn a culturally relevant setting,
Charmaleena demonstrated a shift
from transactional to experiential
marketing, driving retention and
brand affinity
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https://retailjewellerme.com/charmaleena-jewellery-taps-experiential-retail-with-showcase-event-at-lifestyle-brand-khalila/
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Nishka Momentous
Jewellery strengthens UAE
presence with its largest
store in Musaffah

ABU DHABI

The new outlet offers gold, diamond
and contemporary designs, with focus
on elevating the in-store experience.
This expansion aligns with the brand’s
target of reaching 100 showrooms
globally in the next few years and
reinforces its vision of accessible,
design-forward and customer-centric
jewellery retail
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https://retailjewellerme.com/nishka-momentous-jewellery-strengthens-uae-presence-with-its-largest-store-in-musaffah/

WHERE ELEGANCE MEETS CRAFTSMANSHIP
CREATING TIMELESS TREASURES.

Reach us at: sales(@romiljewelry.com
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Almuftah Jewellery unveils
luxury bridal jewellery
collection at Habb Al Saad
exhibition 2025

Featuring diamond and gemstone
pleces, the brand’s pavilion attracted
attention, with Lebanese singer Diana
Haddad endorsing the collection.

The showcase reinforced Almuftah’s
design prowess and signalled future
expansion focused on exclusivity and
premium offerings
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https://retailjewellerme.com/almuftah-jewellery-unviels-bridal-collection-at-habb-al-saad-exhibition-2025/
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collaborative growth model

The jeweller co-hosted the ‘Diamonds
Creations Week’ from April 24 to

May 3, 2025. For it, the collaboration
reinforced value-driven luxury;

for BBK, it enhanced customer

engagement. Together, t
demonstrated a replicab
strategic growth in jewel

ne two brands
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ery retail
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https://retailjewellerme.com/asia-jewellers-partners-with-bank-of-bahrain-and-kuwait-for-retail-finance-collaboration/

MIDDLE

Tetaul Jeweller

GULF'S FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS

Middle East Website
110 Languages!

Access Exclusive Industry Insights
in the Language You Prefer

retailjewellerme.com

b CLICK HERE to visit the website
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Kyvan Jewellery, led by
desigher Amal Sanad,
represents Bahrain at ‘Made
in Italy Day’ in Manhama

Held at Qalat al-Bahrain and hosted
by the Italian Embassy, the event
showcased craftsmanship rooted

IN heritage yet driven by design
iInnovation. Founder Amal Sanad’s
pleces reflected a cross-cultural
approach, merging Bahraini traditions
with ltalian aesthetics to match global
luxury standards
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https://retailjewellerme.com/kyan-jewellery-represents-bahrain-at-made-in-italy-day-in-manama/

Chennai-based Arakkal Gold
& Diamonds unveils
large-format showroom at

Safari Mall in Sharjah

Launch of this showroom marks

the beginning of a pivotal year of
expansion for the brand, which plans
to launch a new store in Abu Dhabi

INn August, and more retail outlets in
Oman, Saudi Arabia and Qatar by the
year-end
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https://retailjewellerme.com/chennai-based-arakkal-gold-diamonds-unveils-large-format-showroom-at-safari-mall-in-sharjah/
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Mystique Fine Jewelry
presents ‘Heirlooms Charms
Collection’, a seasonal line
designed for modern layering

With lightweight construction, fluid
silhouettes and seasonal tones, the
line speaks to contemporary layering
preferences. With pave details,
textured edges, and versatile styles,

It caters to customers seeking refined
yet wearable fine jewellery that blends
tradition with modernity
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https://retailjewellerme.com/mystique-fine-jewellery-presents-summer-heirlooms-bracelets-a-seasonal-line-designed-for-modern-layering/
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