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Malabar Gold & Diamonds 
unveils ‘Mojawhraty’, a 
regionally rooted brand for 
the Arab woman

The brand, meaning ‘my jewellery’ 
in Arabic, focuses on culturally 
relevant design and retail experiences 
rooted in local heritage and modern 
preferences. As part of its localization 
strategy, Malabar is using Mojawhraty 

targeted merchandising and regional 
brand equity

DUBAI

retailjewellerme.com

READ MORE

Retail Jeweller Publication 
Week in review: Keep up with the 

Latest Jewellery Market News 
Edition 83 | July 11th, 2025

Retail Jeweller 
                Middle East

Malabar Gold & Diamonds 
unveils ‘Mojawhraty’, a 
regionally rooted brand for 
the Arab woman

The brand, meaning ‘my jewellery’ 
in Arabic, focuses on culturally 
relevant design and retail experiences 
rooted in local heritage and modern 
preferences. As part of its localization 
strategy, Malabar is using Mojawhraty 
to drive stronger brand affinity, 
targeted merchandising and regional 
brand equity
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Bafleh Jewellery introduces 
‘The Jewellery Concierge’, 
delivering curated luxury 
collections to client homes

The service caters to affluent buyers 
and corporate clients by offering 
private viewings, safety‑compliant 
consultations, and end‑to‑end 
handling of certification, pricing 
and insurance. By leveraging mobile 
display units and a dedicated advisory 
team, Bafleh avoids showroom 
overheads while offering a premium 
experience. Early adoption has been 
strong, prompting plans for expansion 
across the UAE
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Bahrain Jewellery Centre 
co‑publishes Arabic 
jewellery title to document 
regional craftsmanship

The brand jointly launched 
Durrar‑W‑Jawaher, authored 
by Seema Haji, an Arabic book 
exploring jewellery traditions, 
materials, techniques and cultural 
symbolism in the Arab world. 
Positioned as an industry resource, it 
has insights on integrating heritage 
narratives into product design, 
marketing and retail strategy
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Charmaleena’s gold and 
diamond Kaaba Gold 
Bar pendant targets 
emotion‑driven GCC 
customers

Crafted in 24K gold and framed 
with diamonds and baguette-cut 
stones, the Kaaba Gold Bar pendant 
by Charmaleena is positioned as a 
modern heirloom. The piece combines 
craftsmanship with emotional 
significance, making it ideal for 
consumers seeking fine jewellery that 
reflects faith and legacy
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Chaumet ties up with 
The Meld Concept for 
a culturally immersive 
jewellery showcase

Set in a multi-brand space in 
Jumeirah, the high jewellery showcase 
highlighted the brand’s ‘Bee My 
Love’ collection in an immersive, 
culturally aligned format. The event 
was designed to foster emotional 
engagement through story-telling, and 
signals Chaumet’s evolving approach 
in the Middle East
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Joubijoux engages clients 
by hosting intimate styling 
event focused on everyday 
jewellery use

DUBAI

The event, led by founder Elise Bitar 
and supported by stylists Lana Sahely 
and Ghinwa Sammak, encouraged 
guests to explore jewellery as a 
functional, daily style element. Rather 
than showcasing new designs, the 
brand focused on story-telling, 
versatility and customer education, 
central to brand strategy
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Mouawad launches Symphony 
Collection, inspired by piano 
keys, with Qatari composer 
Dana Al Fardan

Drawing on the structure of piano 
keys and themes of harmony, the line 
features black-and-white diamond 
pieces paired with ‘Lux Aeterna’, a 
specially composed orchestral track. 
The collection launched with a live 
performance and retail partners will 
offer in-store QR access to the music, 
enhancing the customer experience

DOHA
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Cartier hosts its Panthère 
collection showcase at 
Istanbul’s Esma Sultan 
Palace over two-day event

Regional celebrities and brand 
ambassadors were present during the 
event, highlighting Cartier’s strategy 
of immersive story-telling and market-
specific outreach while underlining 
the Panthère collection’s importance 
in the maison’s product narrative. The 
Istanbul showcase was also a signal 
of Cartier’s continued investment in 
regional luxury markets

ISTANBUL
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Jewel DXB collaborates with 
StyleStop on nine-look high 
jewellery styling series for 
Gulf showcases

DUBAI

Jewel DXB, in collaboration with 
StyleStop, concluded its nine‑look 
editorial and exhibition series with 
a dramatic emerald and diamond 
necklace, earrings, and ring set in 
white gold, styled alongside a Marmar 
Halim gown. Each look featured a 
mix of emerald, sapphire, ruby, and 
diamond pieces paired with couture 
gowns and high‑end accessories
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Yeprem launches Arev, a new 
high-jewellery capsule rooted 
in solar inspiration

The capsule is being showcased at a 
dedicated pop-up at Printemps Paris, 
alongside key lines from the brand. 
Arev continues Yeprem’s exploration 
of power and form, and is priced 
between $8,400 and $80,000. The 
launch supports Yeprem’s seasonal 
high-jewellery strategy, aligning 
with previous global showcases and 
expanding the brand’s presence 
among international buyers and 
retailers
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Middle Eastern high jewellery 
brands take to global red 
carpets by dressing icons, 
celebrities, royals

DUBAI

This season saw Middle Eastern 
high jewellery brands expand their 
global reach through strategic 
red‑carpet placements. From Olivia 
Rodrigo wearing Maison H Jewels in 
New York, to Scarlett Johansson in 
Hassanzadeh at a London premiere, 
and regional figures like Yara 
Alnamlah at Marbella’s Jewels by 
Nature, the visibility underscores 
rising brand influence
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