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Antoine Saliba unveils ‘A Uaa o WES Luba o) gl
Journey Together’ campaign Jdsa Jsaaii il g "laa dla
centred on brand narrative saall g A ladl) dadal) dab
and emotional resonance (Alalat)
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Moving beyond product features, Dpad 3 ciiall Gailiad 3l gl
the initiative frames fine jewellery Sldaal 8 dhle 38 S 5 ALl Gl e sl
as an emotional companion in life’s Aol &3 dleall 355 dagall 3Ll
milestones. With content tailored 3 e Ay e Shanll Y 55 A jla]

for retall partners across in-store .. D e
. : : , (Mﬂ gwd%wvﬂhjw\sw
digital and experiential channels,

the campaign reinforces brand recall 3 gl Gl g8 e 4 el 618 Al Lapad

and customer loyalty through shared A il g Aaad N Sl il 5 salidd
storytelling
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https://retailjewellerme.com/antoine-saliba-unveils-a-journey-together-campaign-centred-on-brand-narrative-and-emotional-resonance/
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Jawhara
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Jawhara Jewellery wraps

up promotional campaign,
awards diamond bracelets to
siX customers

Conducted in front of customers and
staff, the draw ensured transparency
and compliance with promotional
regulations. The campaign, which

ran for several weeks, attracted
thousands of entries and boosted in-
store engagement. Jawhara Jewellery
confirmed plans for similar promotions
at other UAE branches later this year,
with prize formats currently under
review
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https://retailjewellerme.com/jawhara-jewellery-wraps-up-lucky-receipt-campaign-awards-diamond-bracelets-to-six-customers-in-dubai/
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Joyalukkas secures AED 500
million deal with Emirates
NBD to support GCC
expansion plans

Besides the GCC, the agreement
will boost Joyalukkas’ long-term
plan to increase its retail presence
across key markets including the
UK, USA, Canada and Australia. It
will provide essential liquidity and
Inventory support to the brand in
peak business seasons
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https://retailjewellerme.com/joyalukkas-secures-aed-500-million-deal-with-emirates-nbd-to-support-gcc-expansion-plans/
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Experience refined elegance and masterful artistry
in every piece of our handcrafted jewelry.

Reach us at sales@romiljewelry.com

e

b CLICK HERE to view collection
CLICK HERE to reach us


https://cutt.ly/1ezSFFqK
https://cutt.ly/3ezSGZP0
https://www.instagram.com/romiljewelry?igsh=cWVqMms0a25yc284

Marking 10 years of excellence, == [he gold chain, known as the

Siroya Jewellers earns a DUBAI CELEBRATION CHAIN
GUINNESS WORLD RECORD for the meaures an iITIpI'ESSiVE

WORI N'S | ONGFST HANDMADFEF GOI D CHAIN
retailjewellerme.com | 5 KILOMETER LONG

Siroya Jewellers mark its Jaiat <) A gaall U g e A4S i
tenth anniversary with Ll 5 pilad) 4 giadd) 5 SAML
record-breaking 5-kilometre Jok Lot Ae glaa A Ao
handmade gold chain (i) B )l) Cradan ) i glS 5

Weighing 240 kg and crafted by 100 dziia 285 (xS 240 £ 5l 18 ()55 Al
artisans over several months, the sl K35 el Bae sae e s 100
project was reportedly verified and
certified by Guinness World Records
as the longest handmade gold chain

In the world. The chain was unveiled at

i, Gaie Ao guige JB (e Al g 4la
0 Lsd Ao shas Ll Alulls J kIS Ayl dl
e 8 Alulid) e el Cadl Ll

the brand’s Dubai showroom and will lea e alan g ¢ A pladll 4dlall (i pe
be displayed for a limited time before bl 8 Ll jo J8 33 gana Byl
being presented at trade fairs and iy el
exhibitions
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https://retailjewellerme.com/siroya-jewellers-crafts-record-breaking-handmade-gold-chain-for-tenth-anniversary/
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Azza Fahmy opens
expanded London flagship
at Mayfair, drawing on
Egyptian heritage and
Immersive design

Designed by Universal Design Studio,
the interiors integrate Fatimid motifs,
Luxor-inspired marble floors, a lotus
chandelier and a Bokja tapestry. The
boutigue presents high jewellery

with gem-set statements and poetic
Inscriptions, exemplifying a heritage-
driven, experiential retail model aimed
at connoisseurs and collectors
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https://retailjewellerme.com/azza-fahmy-opens-expanded-london-flagship-in-burlington-arcade-drawing-on-egyptian-heritage-and-immersive-design/

KRIKOR
JABOTIAN
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Krikor Jabotian introduces
hew fine jewellery line
through five couture looks
for Syrian singer’s album
campaign

The designer styled Assala Nasri’s
new album visuals with five couture
ensembles, each anchored by
symbolic, handcrafted pieces. Five
couture looks feature jewellery pieces
created to reflect the album’s themes,
positioning them as central to the
visuals. Distributed across editorial,
social, and music platforms, the
campaign broadens brand visibility
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https://retailjewellerme.com/krikor-jabotian-introduces-a-fine-jewellery-collection-through-five-couture-looks-for-syrian-singer-assala-nasris-album-campaign/
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Jamal Al Muhra enters
men’s fine jewellery market
with 1920s-inspired ‘The
Gentleman’s Collection’

The launch marks a strategic
expansion from women’s and bridal
segments, targeting style-conscious
male consumers in the GCC. The
collection is supported by minimalist
visuals, bold messaging and event-
based activations. The move reflects
rising regional demand for men’s fine
jewellery and positions the brand as
a lifestyle-driven jeweller addressing
evolving consumer behaviour
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https://retailjewellerme.com/mouawad-launches-symphony-collection-with-qatari-composer-dana-al-fardan-inspired-by-piano-keys/
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Ministry of Culture hosts
artisans’ gathering at Ajman
Cultural Center to launch
hational artisan initiatives

The event introduced key national
Initiatives such as the National Grant
Programme and ‘Make It in the
Emirates’ platform, offering funding,
training and exhibition access.
Artisans engaged in open dialogue on
challenges like material sourcing and
market reach, while Ministry officials
outlined plans to extend support
through regional cultural centres and
enhanced grant mechanisms
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https://retailjewellerme.com/ministry-of-culture-hosts-artisans-gathering-at-ajman-cultural-center-to-launch-national-artisan-initiatives/

MIDDLE

Tetaul Jeweller

GULF'S FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS

Middle East Website
110 Languages!

Access Exclusive Industry Insights
in the Language You Prefer
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b CLICK HERE to visit the website
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Dama Fine Jewellery
partners with Saudi Arabian
designer Nasiba Hafiz on
gemstone stack launch

The collaboration juxtaposes nostalgic
textiles with customizable gemstone
layers, including sapphire, topaz, opal
and turquoise. The styling narrative
promotes sustainable fashion and
artisan jewellery in coordinated
ensembles. Nasiba Hafiz’'s thread work
and Dama’s stone stacking combine to
create a distinctive seasonal offering

NASIBA HAFIZ
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https://retailjewellerme.com/jewel-dxb-collaborates-with-stylestop-on-nine-look-high-jewellery-styling-series-for-gulf-showcases/

LOUVRE ABU DHABI
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L’ECOLE School of Jewelry i s gaal) ¢ il J oSl A yla
Arts deepens jewellery SR gaal) Joa W) g (Fand
discourse with archives on Lgady slelll il )} PA (a
pearls and Louvre Abu Dhabi =B gl Al Cdatia as
collaboration

Accessjble for free regis.tratipn, the anat g clilae Ol ) J g sl (S
recordings feature art historians, slial 5 das € jlaa slale 5 i (a3

gemologists and curators discussing
cultural, technical and historical
aspects of jewellery. The Louvre
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Abu Dhabi episode examined eleven ‘LLLM B Aadad 5 yde saa) ol sl d sl
artefacts, highlighting cross-cultural alaSh dlalyiall Aaldl) b pdl e o guall
narratives, complementing in-person J oSl A jae 2 84 ) guanl) el ) Gl
programmes at LECOLE’s Dubal sosill 13 b

Design District campus
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https://retailjewellerme.com/lecole-school-of-jewelry-arts-deepens-jewellery-discourse-with-online-series-archive-on-pearls-gemstones-and-louvre-abu-dhabi-collaboration/
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Jewels that speak: Celebrities
turn heads with iconic

pieces at the season’s most
prestigious events

Middle Eastern and international
celebrities made powerful style
statements this season with
standout jewellery at premieres,
award shows, and high-society
weddings. From bold custom
designs to timeless gemstone pieces,
each look highlighted the creativity
of leading jewellers and reinforced
jewellery’s role as a central element
of contemporary red-carpet fashion
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https://retailjewellerme.com/jewels-that-speak-celebrities-turn-heads-with-iconic-pieces-at-the-seasons-most-prestigious-events/
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