el J eweller

retalljewellerme.com

QU EEE 43

J

Dubai Gold Souk Extension’s
‘Shop & Win’ gives customers
a chance to drive away in a
gold Mercedes-Benz

The campaign runs from Dec 11, 2025
to Feb 8, 2026 and invites shoppers to
make their festive jewellery and gold
shopping count. For every AED 500
spent at gold, jewellery, and watch
stores, people will receive a raffle
entry ticket, which may win them the
headline prize
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https://retailjewellerme.com/dubai-gold-souk-extensions-shop-win-gives-customers-a-chance-to-drive-away-in-a-gold-mercedes-benz/
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Damas captures festive
spirit across UAE and
other GCC countries In
iImmersive holiday video

In the video, the brand’s flagship
boutique sees the festive season

come alive within it in moments of
laughter, gifting and sparkle. Clients
are invited to be part of these
celebrations in-store, with the boutique
itself becoming a space of joy and
connection
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https://retailjewellerme.com/damas-captures-festive-spirit-across-uae-and-other-gcc-countries-in-immersive-holiday-video/
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Jawhara Jewellery’s Solitaire
Festival fuels diamond
demand, leads to increased
store footfalls

Being held as part of the Dubai
Shopping Festival, the seasonal retall
Initiative has seen conversions rise
across the brand’s store locations.
Clear pricing and a focus on
milestones in the customer’s life help
convert walk-ins into jewellery buys,
sustaining festival period sales
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https://retailjewellerme.com/jawhara-jewellerys-solitaire-festival-fuels-diamond-demand-leads-to-increased-store-footfalls/

VIJAY EXPORTS
By Prakash Dhanak

MASTERS IN THE CRAFT
OF RUCOS

ROSECUT AND UNCUT OPEN SETTING DIAMOND JEWELLERY

\{3 CLICK HERE to view collection
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llJ ﬁha at

SIGNATURE INDIA
INTERNATIONAL

MUMBAI 2026 JEWELLERY SHOW

gth - 12t January, 2026
Bombay Exhibition Centre
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STALL 1A 35A

vijayexporls R +91 98088 66866

CLICK HERE to reach us



https://vijayexports.co.in/
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Tanishq opens flagship
store in Dubal’s Meena
Bazaar as Titan-Damas
merger takes effect

The store - the brand’s largest outlet
In the GCC region - reflects Tanishg’s
expanded regional strategy, with
wider jewellery choices, specialized
retail zones and a Diamond Excellence
Centre. The brand is aligning itself
more closely with evolving regional
consumer preferences
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https://retailjewellerme.com/tanishq-opens-flagship-store-in-dubais-meena-bazaar-as-titan-damas-merger-takes-effect/
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Tajvi Gold & Diamonds e (ulall g adll LAl 4 L4
opens new showroom dbaa e Gl Suia 2 e Ala
near Union Metro Station, ASadi ) Uy aatil calay) g e
adding to Dubai network @ 2 e A
The location is one of the city’s busiest 8 Ll ) Jasill @l paa ST s 28 sall 2
commuter corridors, giving the brand AlSa) Ay el Aadad) ey Laa dipaall
access to daily metro users and DSl 5 e sl 5 il eddiinn ) J oaa sl
nearby residents. Together with the ASad (e ey JaiV) & maal (g sladll
Gold Souk Metro Station showroom, Jaall Jilas gy ddasi ) dai) i) 45 janl)
the Union branch outlet has become sae Alla cuila ) Al 48 Ha da il
part of Tajvi’s strateqic transport- ) (3w g yia ddana
linked retall network
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https://retailjewellerme.com/tajvi-gold-diamonds-opens-new-showroom-near-union-metro-station-adding-to-dubai-network/
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APM Monaco appoints liaall (i 5SUiga af (o0 |
Egyptian actor Hannah 5l a1 31 La 4y paall
El-Zahed as its Middle East Al A Ay ladl) Lgiadal
brand ambassador o 5!
With this announcement, APM e hioa (Ole Y g Sbiga o) o]
Monaco is strengthening its ability ey Adhiadl 8 ¢ Slaall aa 3 yilae Jual il
to speak directly to customers in the Ayl Aadlad) dpulien das 5 3 28130 g
region. El-Zahed’s role helps translate G353 ae (380 55 A sl Axd N g 5V
the brand’s European sensibility into Lo V) (5l 8 <l s gaall B susia
a style language that aligns with the

tastes of Middle Eastern jewellery

shoppers
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https://retailjewellerme.com/apm-monaco-appoints-egyptian-actor-hannah-el-zahed-as-its-middle-east-brand-ambassador/
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Nishka Momentous & R B paal) LSl ) R g
Jewellery opens fourth (ol 3 2 4l pa e Alla
showroom in Abu Dhabi, G (A Waal 6 (Gl a4l

expanding its UAE footprint Basiall A sl

ABU DHABI

Indian actor Tamannaah Bhatia & obd e Ll ULl Apnigl) Alieal) Cantia)
Inaugurated the Hamdan Street store, Cradd 3 el yeate SUN dduma o jlaea
adding a celebrity quotient. She also Lo S G M i gaat Loay
introduced a ‘30-second challenge’, in il Jals i LU dus; S il

which participants had to complete a -
brief in-store activity for a chance to el 3238y §5ill A 8 e J puaall

win a diamond necklace associated L ddasi e
with her
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https://retailjewellerme.com/nishka-momentous-jewellery-opens-fourth-showroom-in-abu-dhabi-expanding-its-uae-footprint/
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Middle Eastern luxury
jewellery brand Amaar
Jewels launches its second
store in Hong Kong

The brand launched its first store at
Hong Kong’s Harbour City last August.
With the new store at Festival Walk,

It IS positioning itself to leverage

the international retail hub and
multicultural metropolis that is Hong
Kong, and access mainland China and
Asian markets through it
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https://retailjewellerme.com/middle-eastern-luxury-jewellery-brand-amaar-jewels-launches-its-second-store-in-hong-kong/
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Saudi online luxury jewellery
retail market reaches

$ 1.2 billion, propelled

by increasing demand

Growing trust in e-commerce
platforms, secure payment gateways,
and omnichannel retail models are
reshaping how affluent consumers
discover and purchase fine jewellery
online, says a report by management
consulting and market intelligence firm
Ken Research
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https://retailjewellerme.com/saudi-online-luxury-jewellery-retail-market-reaches-1-2-billion-propelled-by-increasing-demand/
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21k gold’s NEW
GLOBAL HORIZON,
India’s trade path
TOWARDS THE
MIDDLE EAST, Stories on
DIGITAL RETAIL,

AI-LED INNOVATION, R\Noo oS

‘ Is 21K gold prepared for its next chapter?
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' Tradition still dominates. but innovation and

global appetite are transforming its future
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Omani, regional and Gl gaall gl Jadusa (i 2
International exhibitors S gada sy 2025 (las A (MIJEX)
form a diverse line-up at Cpiland) Cpuda slal) (e ds gita
MIJEX Oman 2025 u&bﬁb CrranlBl) g
The Muscat International Jewellery Gl A gaell Jgall hasisa (in y2e pen
Exhibition (MIJEX) held from 7 & 3 o5l b il oA (MIJEX)
December 3 to 7, 2025, brought sxba 2025 e [ J5Y) (o 5iS
together jewellers, gemstone traders i S jlaal) ety &l a sall
and designers from the GCC, India, A G sladll Gudae J 93 (e (easadll
Turkey, Italy and Europe. More than 150 (e ASEST gy sls Wit 5 LS yi5 gl
exhibitors and strong visitor presence e Dl s @l ) gaall g Lia e 150
underscored its relevance for Oman’s

jewellery sector
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https://retailjewellerme.com/omani-regional-and-international-exhibitors-form-a-diverse-line-up-at-mijex-oman-2025/
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India-Oman CEPA set

to quadruple gems and
jewellery exports to Oman
over next three years

With duty-free access under the
newly-signed Comprehensive
Economic Partnership Agreement
(CEPA), gem and jewellery exports to
Oman could rise from the current $ 35
million to an estimated $150 million in
the next three years. India Is already
Oman’s largest supplier of gold
jewellery
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https://retailjewellerme.com/india-oman-cepa-set-to-quadruple-gems-and-jewellery-exports-to-oman-over-next-three-years/
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Tetaul Jeweller

GULF'S FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS

Middle East Website
110 Languages!

Access Exclusive Industry Insights
in the Language You Prefer

retailjewellerme.com

b CLICK HERE to visit the website
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On red carpets and
runways, celebs flaunt
jewellery from the Middle
East’s leading maisons

This week, leading celebrities across
the Middle East captivated audiences
In exquisite jewellery. From glossy
mag covers to glamorous film
festival red carpets, each carefully
chosen piece showcased the skill of
prestigious maisons while adding
elegance, personality, and a touch of
luxury to their looks
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https://retailjewellerme.com/on-red-carpets-and-runways-celebs-flaunt-jewellery-from-the-middle-easts-leading-maisons/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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