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Jawhara Jewellery’s Solitaire
Festival fuels diamond
demand, leads to Increased
store footfalls

Being held as part of the Dubal
Shopping Festival, the seasonal retall
Initiative has seen conversions rise
across the brand'’s store locations.
Clear pricing and a focus on
milestones in the customer’s life help
convert walk-ins into jewellery buys,
sustaining festival period sales
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Tanishq opens flagship
store In Dubal’s Meena
Bazaar as Titan-Damas
merger takes e ect

The store - the brand’s largest outlet
In the GCC region - reflects Tanishq’s
expanded regional strategy, with
wider jewellery choices, specialized
retail zones and a Diamond Excellence
Centre. The brand is aligning itself
more closely with evolving regional
consumer preferences
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Tajvi Gold & Diamonds il (ulall g caall dali 4s i
opens new showroom dbaa (e AL Baa (4 e Alla
near Union Metro Station, Asudi ) Ay aatil calaty) g 5ia
adding to Dubai network (@ 2 4o
The location is one of the city’s busiest 8 Ll 3l Jasil) il yan ST aal 28 gl a2
commuter corridors, giving the brand AlSa) Ay lal) Aadlall ey Lo Ayl
access to daily metro users and DSl 5 e sl s il eddiiss ) J gea sl
nearby residents. Together with the ASad (e ey JaiV) & maal (g sladll
Gold Souk Metro Station showroom, Jaall Jila g0 ddass el daas) yisy) 45 3l
the Union branch outlet has become sae Alla caila ) aali 4 il daylill
part of Tajvi's strategic transport- Al (§ g g yia ddassa
linked retail network
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APM Monaco appoints liaall (i 5SUiga af (o0 |
Egyptian actor Hannah B 221 3 LA 4y yaall
El-Zahed as its Middle East Al A Ay ladl) Lgiadal
brand ambassador o 5!
With this announcement, APM e L e Yl g SUige o) o]
Monaco Is strengthening its ability g Aihiall A o Oleal) aa 5 pilan Jual il
to speak directly to customers in the Ay il Ladladl dpulios daa yi 8 2a) 301 g0
region. EI-Zahed’s role helps translate G353 ae (380 55 A sl Axd N g 5V
the brand’s European sensibility into Lo V) (5l 8 <l s gaall B susia
a style language that aligns with the

tastes of Middle Eastern jewellery

shoppers
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Nishka Momentous & R B paal) LSl ) R g
Jewellery opens fourth (i 5 (A e o2 Adua
showroom in Abu Dhabi, Sl laY) (2 Laal g (GUad g sl

expanding its UAE footprint Basiall 4y

ABU DHABI

Indian actor Tamannaah Bhatia &b yaia Lilgy Llal dpaigl) aliaal) Conid)
Inaugurated the Hamdan Street store, Caedl 3 yeddl yeaie Sl dduias ¢jlaaa
adding a celebrity quotient. She also Lo S Cun Ml 5 gaas" Lad
Introduced a ‘30-second challenge’, in il JAls ppad LU dusi S sl

which participants had to complete a ; ,
N \ o . . ' .
brief in-store activity for a chance to el 33348y 5 5ill dm 8 (e J el

win a diamond necklace associated L ddasi e
with her
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Middle Eastern luxury
jewellery brand Amaar
Jewels launches its second
store in Hong Kong

HONG KONG

The brand launched its first store at
Hong Kong'’s Harbour City last August.
With the new store at Festival Walk,

It IS positioning itself to leverage

the international retail hub and
multicultural metropolis that is Hong
Kong, and access mainland China and
Asian markets through it
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https://retailjewellerme.com/middle-eastern-luxury-jewellery-brand-amaar-jewels-launches-its-second-store-in-hong-kong/
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Saudi online luxury jewellery b AL & 4 saal) o (g a2
retail market reaches A gl (A S YY) e
$ 1.2 billion, propelled Glhll lo gdaa ¥ g0 jlla 1.2 &L
by increasing demand L) Al
Growing trust in e-commerce soladll Cilaia 8 53y yiall 48
platforms, secure payment gateways, ol z3lad 5 AiaY) adall byl 5y 5 43 5 STy
and omnichannel retail models are 408 i At gidl) Baarie 45 jailly
reshaping how a uent consumers AL G eandll ol Y Sleiial) il
discover and purchase fine jewellery ol e sy (BN e Lgd) g
online, says a report by management L lay) ol HLES ™ 5 ey (oS AS LS e
consulting and market intelligence firm 3 gl ila glaa g
Ken Research
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https://retailjewellerme.com/saudi-online-luxury-jewellery-retail-market-reaches-1-2-billion-propelled-by-increasing-demand/
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Omani, regional and Sl R gaall A gal) habia 2 2e
International exhibitors S 5ada ay 2025 Oles (2 (MIJEX)
form a diverse line-up at Oaibard) Guda ) (e de giia
MIJEX Oman 2025 uﬁbﬁb sl
The Muscat International Jewellery Sl s gaall A gall Jasiia (12 y2a ren
Exhibition (MIJEX) held from 7 & 3 o5l b il oA (MIJEX)
December 3 to 7, 2025, brought Fa 2025 e [ Y 5
together jewellers, gemstone traders Ay SN laa¥) ety <l sall
and designers from the GCC, India, AN G gl Gudaa J g0 (e Geeadldl
Turkey, Italy and Europe. More than 150 (e ASEST gy sls Wit 5 LS yi5 gl
exhibitors and strong visitor presence e sl sl ) asll s Laa jle 150
underscored its relevance for Oman’s

Jewellery sector
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https://retailjewellerme.com/omani-regional-and-international-exhibitors-form-a-diverse-line-up-at-mijex-oman-2025/
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India-Oman CEPA set (i Adalil) Agaluai®y) As) yeul) 48050
to quadruple gems and ¢ ﬁf{}\“ u‘-“ t:" “:“:_‘“J gl
; L= ) ya od ..5 ) ‘5433
jewellery exports to Oman clae Lhaler ) el p saalls day S0
over next three years EME @ ghed) A Cilaal da )

AL
With duty-free access under the

newly-signed Comprehensive
Economic Partnership Agreement
(CEPA), gem and jewellery exports to
Oman could rise from the current $ 35
million to an estimated $150 million in
the next three years. India is already
Oman’s largest supplier of gold
jewellery

o I a1 @l jila ai i o S
Osde 35 e les dilalis 1) Gl gadll
Y 9 Osle 150 i iy L LA\ Wil N
ASa) Jiady Alidl) SOl &l gildl
50 1S sand g sm e (il J a3
(CEPA) dlalill dpalai8y) 4S) il 480
Uas 4o 5l
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On red carpets and
runways, celebs flaunt
jewellery from the Middle
East’s leading maisons

This week, leading celebrities across
the Middle East captivated audiences
In exquisite jewellery. From glossy
mag covers to glamorous film
festival red carpets, each carefully
chosen piece showcased the skill of
prestigious maisons while adding
elegance, personality, and a touch of
luxury to their looks
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READ MORE 3@
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https://retailjewellerme.com/on-red-carpets-and-runways-celebs-flaunt-jewellery-from-the-middle-easts-leading-maisons/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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