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Dubai gets its ‘Home of Chga" Ao Juand
Gold’, the Dubai Gold Al a3 A Meadl)
District for unified gold SR saall g adal) 3 jladl
and jewellery trade daa gall

The landmark district brings together Bt il ga anen ddy ) dahaial) 038 aans

the full spectrum of the gold and Cua Baal g dgay A il a saall g aalll
jewellery business at one destination; dalle 4 jlas Aadle 1000 (eSS pua
housing 1,000+ established global and (A8 3l ) Jlae A Al dali
regional retail brands, bullion trading, adaiaV) g dleally @A\ Clilae 5 Bl 3 jlad g

wholesale operations and investment e oiia Woa 1 ) sgan odad g 4y laiinY!

activity, and attracting a diverse
International audience

A/

READ MORE 3&"3


https://retailjewellerme.com/dubai-gets-its-home-of-gold-the-dubai-gold-district-for-unified-gold-and-jewellery-trade/
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Retaul Joweller

" PREDICT AND WIN

- OOLD VOUCHERS

Predict the rate per gram of 22K Gold for
January 21, 2026 & win Gold vouchers

WhatsApp your Name (space) Emir

ate (space) Rate to +971 50 252 8940

The last date to send predictions - 19 January 2026

TS Winners stand a chance to be part of the celebrations on 24 January 2026
- Ay ._.' : at Nishka Momentous Jewellery, Hamdan Street, Abu Dhabi

retailjewellerme.com

‘ vouchers \

Nishka Jewellery’s

hew campaign aims to
turn radio engagement
Into in-store experience

The ‘Predict and Win Gold Vouchers’
campaign gives radio listeners a chance
to win gold vouchers, and necessitates
physical store visits to redeem them.
Gold price prediction forms the core of
the activation, launched on 89.4 Tamil
FM, giving the brand access to a strong
Tamil-speaking listener base in the UAE
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READ MORE

¥ Prizes

1st Prize: 1000 AED
2nd Prize: 750 AED
3rd Prize: 250 AED
aants 250 AED Participan

Sl A gaal dagaad) dlaall
Jeldill Jagad ) caagh L
Jala 4 a8 ) g2l &
adall

llati g dpad Ailudy el dua i g0l N
iy lgle Jpanll alial 4dad &l )
) A g il Alaadl 8 sa cadll e 2l g0
Las ¢l il 89.4 Jaali A ly) e 183U o
Y Jsaa sl Al 4 jladil) Aadlall ey
b ALl AR Ak Ay 8 ppnaians 52013



https://retailjewellerme.com/nishka-jewellerys-new-campaign-aims-to-turn-radio-engagement-into-in-store-experience/

LOVE BANDS

ENDURING WEDDING BANDS.
CRAFTED WITH CARE, GUIDED BY LOVE.

JEWELEX

USA « BELGIUM » UAE « INDIA « JAPAN « AUSTRALIA

www.jewelexgroup.com

#b CLICK HERE to view collection CLICK HERE to reach us



https://cutt.ly/TrW03n64
https://cutt.ly/IrW02x3L
https://cutt.ly/erW02qWc
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Limas Jewellery hosts
winter-themed in-store
experiential retail

activity ‘Diamond & Frost’

KUWAIT CITY

Rather than positioning the event

as a conventional sales showcase,
Limas Jewellery framed it as a

social gathering where clients and
iInfluencers could connect over coffee,
exchange styling ideas and explore
how fine jewellery integrates into
everyday winter dressing

A/

READ MORE 3&"3

Thbtal Joseller
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" N fianend &s Chrwoat

An Exclusive Evening

Piamonds. Luxury Handbags, Cozy Winter
Jac kets.

Gl gaall Galad A4S 4
das ol (8 gt Aullad Chudaing

Logid laglds Jaad jadial) JAN0
"ahally gl O giny

a3 e Yy ) gaall (gl 38l
e o2 saly (slE Clane (i j2aS Caaall
¢ Sazll Ky Cua olaial aand 4l
Jalii 6 5 sl eladial ol Jaal gill (0 5 sall s
Sl saall e S CaLESL 5 Gauiil] )\
da sl olidll a8 480 )


https://retailjewellerme.com/limas-jewellery-hosts-winter-themed-in-store-experiential-retail-activity-diamond-frost/

retailjewellerme.com

Chaumet creates bespoke EU QS Asa g
‘Houbara Haven’ tiara, el a5 jlad) L
reflecting Qatari heritage gLl Al Gasay gl
and the Gulf’s pearl artistry el adhia (A o1l (g
bona
Commissioned by Alfardan Jewellery Al A8 5 e Sy # Ul arenal
in collaboration with Qatar Museums, ¢ 8 Caalia pa g glaill G ja sall
the tiara has design references from (R e A5kl (e dasaal s gl g
Qatar and is part of an initiative led iy Auslpall A2 Balas a2 855 oo
by Her Excellency Sheikha Al Mayassa (o ppall pSIadl Hlad el 4885 ¢ AU J) 2es
bint Hamad Al Thani, sister of Qatar’s IR {JRVEN
ruling Emir Tamim bin Hamad Al Thani

A/

READ MORE 3\5)


https://retailjewellerme.com/chaumet-creates-bespoke-houbara-haven-tiara-reflecting-qatari-heritage-and-the-gulfs-pearl-artistry/

-‘. Ny
““'x_‘_.

Aksara Jewellers <A gaall | jlusi AS
reinforces team morale A ginall = 9 Al Jaiad e Jad
with in-store employee Al DA e Jard) (53 Al
engagement activity Al Jal adelds
The initiative aimed to enhance elaall Jaall 3523 )5 jalaall Caags
teamwork, communication and Jee A 3155 ¢Sl e dalaill g Jual 51
customer approach and create a more Aadlal) 4885 ell) Jle | jadall 8 dulay) S
positive shop-floor environment. It 0335 scgral) puainll o 58 5 Al 4y jladl
reflected the brand’s people-first Aaie Jlac) A (387 8 w\ Al
culture, and the role of motivated Ol ¥ e
teams in delivering consistent business

outcomes across markets

A/

READ MORE 3&"3


https://retailjewellerme.com/aksara-jewellers-reinforces-team-morale-with-in-store-employee-engagement-activity/
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Saudi jewellery house
Yataghan opens hew
boutique at premium
location Jeddah Tower

The new launch marks a defining
chapter in the brand’s journey and

a step forward in its long-term retail
strategy, positioning it In a premium
business destination, that is poised to
become the world’s tallest structure
rising above the Burj Khalifa, once it is
completed

A7

READ MORE 3&"3
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https://retailjewellerme.com/saudi-jewellery-house-yataghan-opens-new-boutique-at-premium-location-jeddah-tower/
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Kanz Jewellery showcase
at Al Darwish showroom
brings regional and Indian
jewellery brands to Doha

By consolidating brands from different
markets in a single retail setting, the
event allowed visitors to evaluate
design sensibilities, materials and
craftsmanship standards across
regions, while also supporting
participating brands with visibility in
the Qatar market

A/

READ MORE 3&,")
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https://retailjewellerme.com/kanz-jewellery-showcase-at-al-darwish-showroom-brings-regional-and-indian-jewellery-brands-to-doha/
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Sharjah hosts 7th edition dadl) Capaaiod 48 L)
of Jewels of Emirates (i Yl Al e (e Anglud)
show, with participation of Ayl 4adle 500 (ra RS AS jldia
500+ local and global brands dsalle g Aulaa
43 L)
From luxury jewellery and bespoke 48 LA ) ga fa yrall (e 2026 AR ) e
designs to showcasing Emirati ) delial o8] 3S peS  aliiall
craftsmanship, to hosting within it the arabiatll 5 3 AL Gl ja saall e Gl ja saall
second Sharjah Pearls Exhibition, the 4 jall (m e u,_d%l\ e dacadl
2026 edition of the show reinforced Uz Adlatid Y gea g cddil ey
Sharjah’s growing role as a regional Al SGl a8 Ll
hub for the gold and jewellery industry

A7

READ MORE 3&")


https://retailjewellerme.com/sharjah-hosts-7th-edition-of-jewels-of-emirates-show-with-participation-of-500-local-and-global-brands/
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Dubai Gold and
Commodities Exchange
registers 30% increase
In trade volumes in 2025

Total traded volumes surpassed 2
million lots, with the value of contracts
traded reaching $ 46.96 billion.
Meanwhile, the Dubal Commodities
Clearing Corporation (DCCC) secured
European Securities and Markets
Authority (ESMA) counterparty
recognition, reinforcing international
confidence in Dubai’s market
Infrastructure

A/

READ MORE 3&"3

c_\A.m (2 Z\.@Jﬁ Cula
30% Ay 5L aluddl g
@ Jolaill alaal A
2025 o&

i sile 05500 plaa] Jlaal s
Y3 ke 46,96 A slaiadl 2 saall 4l izl g
(Dcce) ;l..d\ 2 aalaall 3 A e Glias

8 S (ESMA) &) sl 5 ALl (&) 520
Afiail) Al 8 4] oall A5 ) jey Law ¢ Jile


Https://retailjewellerme.com/dubai-gold-and-commodities-exchange-registers-30-increase-in-trade-volumes-in-2025/
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Celebrities showcase
regional and global
jewellery brands across
the Middle East

Social media and red-carpet moments
spotlighted jewellery from Kahawaty
Jewels, Tiffany & Co., Azza Fahmy,
Messika and Bvlgari, among others,
showcasing statement diamonds, bold
designs and heritage-inspired pieces
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READ MORE 3&")
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https://retailjewellerme.com/celebrities-showcase-regional-and-global-jewellery-brands-across-the-middle-east/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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