el J eweller

retalljewellerme com
b7

Liali Jewellery aligns

with creative excellence

at ‘Baab’ premiere with

A.R Rahman, Nayla Al Khaja

The premiere drew a premium audience
Including artistes and high-net-

worth individuals, offering a culturally
sophisticated platform for the fine
jewellery brand. Going beyond visibility,
It ensured that Liali’s presence reached
an audience that values artistry and
exclusivity
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https://retailjewellerme.com/liali-jewellery-aligns-with-creative-excellence-at-baab-premiere-with-a-r-rahman-nayla-al-khaja/
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Campaign by Arakkal ca Al ) ) ddaa
Gold & Diamonds rewards & Ak (A el g
jewellery buyers with sl 5 i ¢l A gaall
global travel experience dalle
With “Travel the World with Arakkal’, Dl dlea JOA e Al Adladl & e
the brand reinforced its experiential Ao il Lgiadi) yind "JIS) ) s alladl Jsa
retail strategy, focusing on emotional A Ll e 38 il a4 );_du anl
engagement rather than transactional Ay g il ga g pnll e Yo Aahla]l
promotions. The brand sought to reward slalse ) A lall Aadladl Camas i el
customer loyalty and create experiences | 3 yial llaa aa i o jlad 3 g e Slaall ¢V g
that resonate long after the purchase o)yl amy 4l sl
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https://retailjewellerme.com/campaign-by-arakkal-gold-diamonds-rewards-jewellery-buyers-with-global-travel-experience/
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Join us with your children to ce
cherished radition of Hag Al Lella, where lictle
ones can customize thelr own candy bags in-store

Soma
u|||l| ”er |

Location: Samra Boutique

Dubai Mall - Mall of Emirates - Dubal Festival City
From January 315t till February Jrd, 2026

. BJ Dubal Hills Mall
£ February Ind till February Jrd, 2026
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Samra Jewellery JEIAT B e <l A g3
celebrates Hag Al Leila SOA e ALl 3a Al
tradition with festive Aita) dulile ddadl)
in-store family activities adall JAN
True to Emirati tradition, the activities > Luilad HLSH g Ol (e dadial) el
required children and adults to Jaly (s slall ulST Ganads 4 Ly )
customize candy bags within the Sl ateadl s caal A jladll AaMall jalia
brand’s stores. They led to effective Aadtall ol Al 3 a3 pe Allad Aaing 38 Lo
community engagement, while 35 5ailly anll 3 5ale o jlad Ayl & jlall
reinforcing the brand’s commitment o slad] raen b ALl
to creating immersive luxury retail ) )
experiences across Dubai
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https://retailjewellerme.com/samra-jewellery-celebrates-hag-al-leila-tradition-with-festive-in-store-family-activities/

May this month be a time of reflection, prayer,
and spiritual growth. Wishing you peace, joy,
and abundant blessings.
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Brand ambassador Kareena L LS A jlasill dadladl 3l
Kapoor opens Malabar Sl (e Alla il ) gils
Gold & Diamonds’ 17th b ke Anglud) (ulaly) g it
showroom in Abu Dhabi B g A
oka
The newly launched outlet is Malabar saadl s sa s 483a) o3 o3l 2aull
Gold & Diamonds’ new concept el g dll UYL A< A sanaad) d Bl
flagship showroom in the Abu Dhabi- s bl W jaia g el ol gl didaie
Al Ain region and its third store on o Jiai Glaas g 5LE & Ol sl S 5
jewellery hub Hamdan Street. The 70 a8 Lyl Ala Layl sa3all (o jall
new showroom also marks the brand’s A el ol jlayl A ga 8 4 Hlail) Aadlall
70th showroom in the UAE, its largest gl 7 A L (5o ) A g Basiall
market outside India
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https://retailjewellerme.com/brand-ambassador-kareena-kapoor-opens-malabar-gold-diamonds-17th-showroom-in-abu-dhabi/
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Titan Company completes
67% stake acquisition

In Damas Jewellery
business in GCC countries

KUALA LUMPUR

The move builds Titan’s controlling
presence in the GCC jewellery market
through the known Damas brand. It
leverages Titan’s international subsidiary
framework to facilitate overseas
expansion while maintaining operational
efficiency in the regional market
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https://retailjewellerme.com/titan-company-completes-67-stake-acquisition-in-damas-jewellery-business-in-gcc-countries/
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Al Thuraya showcase @ LA o s
in Abu Dhabi highlights A& s sl blag B gl
regional jewellery and 2o Ldiall g AaddBY) il g gaall
creative enterprise das )y
™
The platform demonstrated how A jladl) el oS oS daiall & ekl
jewellery brands are adapting to (3o 3_prciall (3 guall Clad 63 aa <l ja sl
changing market expectations Gl 5 e idiall aa Ll Jelaill Joa
through direct engagement with caSlgiiadl O adi Jea la gmy €T 55
buyers, gaining clearer insights into pos siall gl 5 ¢y galll deluall cilalal
consumer preferences, craftsmanship dshiall o olul) Lo g8t Al il Sl
trends and the expanding role of

women-led enterprises in the region
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https://retailjewellerme.com/al-thuraya-showcase-in-abu-dhabi-highlights-regional-jewellery-and-creative-enterprise/
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Namibia signs Luanda il o} (B o ad gf Ll
Accord as DMCC gets el 1 S e Mo Lalyy
set to join the Natural ulaa ) aleaBDU 3aamiall
Diamond Council bl (ulall
boHA
The Dubai Multi Commodities Centre i (DMCC) saamiall alll o Sy adl g
(DMCC) signed a Letter of Intent S Calaal ety aiacall 4l gl ey Ul 6
reflecting its continued commitment oslall Galaa ) alacasty) @lly Jd Loy ¢l )
to advancing the objectives of the 2026 st [ DLl (e JY) Dty xlal
Luanda Accord, including becoming a Agallall papdall (ulall 5 jlad 3 sacl
member of the NDC by May 1, 2026 to

strengthen the global natural diamond

trade
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https://retailjewellerme.com/namibia-signs-luanda-accord-as-dmcc-gets-set-to-join-the-natural-diamond-council/
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Saudi Arabia explores
hew gold trade corridor
in Africa through
parthership with Sudan

Saudi Arabia’s decision to begin
direct purchase of Sudanese gold
marks a strategic shift in Africa’s
bullion trade. The partnership aims
to formalize exports, curb smuggling
and modernize Sudan’s mining
sector, while positioning Riyadh as an
emerging hub for African gold flows
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https://retailjewellerme.com/saudi-arabia-explores-new-gold-trade-corridor-in-africa-through-partnership-with-sudan/
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Cartier’s En Equilibre
showcase in Dubai
presents its design
philosophy of balance

Through En Equilibre, Cartier
highlighted the balance at the centre
of its practice - simplicity and scale,
symmetry and asymmetry and how
opposing ideas can exist together.
The concept was presented through a
narrative of three universes, each with
a different approach to equilibrium
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READ MORE 3&"3
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https://retailjewellerme.com/cartiers-en-equilibre-showcase-in-dubai-presents-its-design-philosophy-of-balance/
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Tanishq opens its 18th
store in the UAE market,
located at Ibn Battuta
Mall in Dubai South

Spread across 2,000 square feet, the
new store is Tanishg’s first in Dubai
South, and follows the launch of
another store at the Gold Centre in
Dubal Gold Souk, as the brand moves
closer to a young, upwardly mobile
population with a strong cultural
connection to jewellery
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READ MORE 3\5)
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https://retailjewellerme.com/tanishq-opens-its-18th-store-in-the-uae-market-located-at-ibn-battuta-mall-in-dubai-south/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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