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the brand reinforced its experiential 
retail strategy, focusing on emotional 
engagement rather than transactional 
promotions. The brand sought to reward 
customer loyalty and create experiences 
that resonate long after the purchase

Campaign by Arakkal 
Gold & Diamonds rewards 
jewellery buyers with 
global travel experience

DUBAI

With ‘Travel the World with Arakkal’, 
the brand reinforced its experiential 
retail strategy, focusing on emotional 
engagement rather than transactional 
promotions. The brand sought to reward 
customer loyalty and create experiences 
that resonate long after the purchase

https://retailjewellerme.com/campaign-by-arakkal-gold-diamonds-rewards-jewellery-buyers-with-global-travel-experience/


READ MOREREAD MORE

Samra Jewellery celebrates 
Hag Al Leila tradition with 
festive in-store family 
activities

KUWAIT CITY

True to Emirati tradition, the activities 
required children and adults to 
customize candy bags within the 

community engagement, while 
reinforcing the brand’s commitment 
to creating immersive luxury retail 
experiences across Dubai

Samra Jewellery 
celebrates Hag Al Leila 
tradition with festive 
in-store family activities

KUWAIT CITY

True to Emirati tradition, the activities 
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flagship showroom in the Abu Dhabi-
Al Ain region and its third store on 
jewellery hub Hamdan Street. The 
new showroom also marks the brand’s 
70th showroom in the UAE, its largest 
market outside India
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Titan Company completes 
67% stake acquisition 
in Damas Jewellery 
business in GCC countries

KUALA LUMPUR

The move builds Titan’s controlling 
presence in the GCC jewellery market 
through the known Damas brand. It 
leverages Titan’s international subsidiary 
framework to facilitate overseas 
expansion while maintaining operational 
efficiency in the regional market
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changing market expectations 
through direct engagement with 
buyers, gaining clearer insights into 
consumer preferences, craftsmanship 
trends and the expanding role of 
women-led enterprises in the region
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South, and follows the launch of 
another store at the Gold Centre in 
Dubai Gold Souk, as the brand moves 
closer to a young, upwardly mobile 
population with a strong cultural 
connection to jewellery 
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