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Kanz Jewels leverages
partnership with Dubai’s
Tahbib Festival to deepen
cultural brand equity

DUBAI

Through the event, the brand underlined 
its identity as a culturally invested 
organization, strengthening its relevance 
among audiences engaged in film, 
literature, academia and business, who 
value heritage, cultural dialogue and 
creative exchange 
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Lana Al Kamal Jewelry 
commits Amal Necklace 
initiative profits to help 
women with cancer

DUBAI

By allocating 50% of the profits from 
the initiative to the Al Jalila Foundation, 
the brand has embedded philanthropy 
into the product. According to it, many 
clients shared messages indicating that 
purchase decisions were influenced by 
the cause attached to the necklace
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Jawhara introduces 
‘Al Nakhla’, a tribute to 
the palm tree, and to 
the spirit of Ramadan

DUBAI

The collection features diamond-
studded 18-karat gold jewellery 
inspired by the palm tree, celebrating 
the cultural identity of the region. As 
the palm tree symbolizes resilience, 
generosity and continuity, it aligns 
with the values that characterize 
Ramadan
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Amaar Jewels acquires 
Australian-born jeweller 
Secrets Shhh, rebrands 
it to ‘Secrets by Amaar’

DUBAI

For the Dubai-headquartered brand, 
the development brings together two 
purpose-led jewellery houses aligned 
on conscious luxury, sustainability and 
long-term brand building, creating a 
stronger platform to scale lab-grown 
diamond retail while maintaining 
operational continuity and customer 
trust across the market
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Azza Fahmy Jewellery 
turns villa at Katara 
Hills into an immersive 
brand experience

DOHA

The initiative, hosted in partnership 
with Qatar’s popular department store 
Fifty One East, featured themed rooms 
dedicated to collections including High 
Jewellery, Shen, El Sett and El Nur, 
highlighting heritage, calligraphy and 
archival research, reflecting the brand’s 
history and design direction

READ MORE

Azza Fahmy Jewellery 
turns villa at Katara 
Hills into an immersive 
brand experience

DOHA

The initiative, hosted in partnership 
with Qatar’s popular department store 
Fifty One East, featured themed rooms 
dedicated to collections including High 
Jewellery, Shen, El Sett and El Nur, 
highlighting heritage, calligraphy and 
archival research, reflecting the brand’s 
history and design direction

READ MORE

https://retailjewellerme.com/azza-fahmy-jewellery-turns-villa-at-katara-hills-into-an-immersive-brand-experience/


READ MORE

Alfardan Jewellery partners 
Qatar Airways Privilege Club 
to integrate frequent flyer 
reward points into its stores

DOHA

The exclusive partnership enables 
Privilege Club members to earn 
and redeem Avios reward points 
at Alfardan Jewellery locations, 
reinforcing the brand’s focus on 
client experience while linking luxury 
jewellery purchase with the airline’s 
network of premium travellers
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Creative talent Sally Moussa 
reinterprets Bahraini Naqda 
metal thread embroidery in 
contemporary fine jewellery

MANAMA

Drawing on regional metal embroidery 
traditions and cross-cultural craft 
parallels, Moussa’s capsule collection 
translates textile techniques into 
sculptural adornment, reflecting the 
movement towards heritage jewellery 
design narratives in the Middle East
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US-based LGD brand 
Ouros Jewels expands 
global footprint with 

DUBAI

The brand has established a physical 
presence in Dubai, with its consultancy 

Jumeirah Lake Towers. The facility will 
allow clients to explore the brand’s 
collections and receive guidance on 
lab-grown diamond selection and 
bespoke jewellery design
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elegant Ramadan campaign 
‘Beneath One Crescent 
Moon’ across markets

NEW YORK

The Maison’s 2026 Ramadan campaign 
blends poetry, symbolism and 
iconic jewellery, building on years of 
culturally rooted story-telling during 
the Holy Month while reinforcing its 
global identity to deepen its cultural 
engagement with audiences across 
regions 
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Gold flows to Dubai 
disrupted after 
US-Israeli strikes 
halt flight operations

DUBAI

Dubai plays a central role in linking 
Asian and European gold markets, 
and any extended suspension of 
flights could delay shipments between 
producing and consuming regions. 
As gold is transported by air, the 
disruption could delay shipments to 
key markets including India 
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