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https://retailjewellerme.com/damas-responds-to-turmoil-in-the-gcc-with-consumer-connect-project-the-place-we-call-home/

Dubal Gold District
launches secure doorstep
delivery for gold and
jewellery purchases

The service has started with
participating retailers Malabar Gold

& Diamonds, Kanz Jewels and Kalyan
Jewellers, with more expected to join
it in the coming months. It reflects
retailers’ push towards convenience-
led sales, widening Dubar’s gold retall
ecosystem
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https://retailjewellerme.com/dubai-gold-district-launches-secure-doorstep-delivery-for-gold-and-jewellery-purchases/
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Meralda Jewels’ ‘Brilliance
Across Shores’ aims to
assess market ahead of
Abu Dhabi store launch

ABU DHABI

With 200+ guests, largely from the
Indian community, the showcase
enabled the brand to understand
customer preferences and design
expectations, and assess demand,
while refining its approach for the UAE
market, ahead of its store launch in
June 2026
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https://retailjewellerme.com/meralda-jewels-brilliance-across-shores-aims-to-assess-market-ahead-of-abu-dhabi-store-launch/
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Papillon Jewellery ties Oslatd i h gaall ¢ gluily 4S L
up with New York-based Cpa AT (AN L (g e AS ph g
Sirus Tanya to introduce Liadle (DY Led T ke &) gy g0
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Venddme Mall. The association en- Cre BAELYT iy el e Mlall AS) 5N b2
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shared visibility, allowing Sirus Tanya Cro sl &0 Wiy csaaa dihaie Jd
to enter a new region while enabling Omlaall ¢ Slaxll Leilaine (3lai a5
Papillon to widen its offerings for local

customers
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https://retailjewellerme.com/papillon-jewellery-ties-up-with-new-york-based-sirus-tanya-to-introduce-the-brand-in-qatar/
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Ouros, GoldenBird
plan expansion across
GCC as demand shifts
to design-led jewellery

The brands have responded to

rising demand for craftsmanship,
heritage-inspired pieces and coloured
gemstones, alongside growing
acceptance of lab-grown diamonds and
digital retail models shaping how fine
jewellery brands engage consumers
across the UAE and wider Middle East
markets
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https://retailjewellerme.com/ouros-goldenbird-plan-expansion-across-gcc-as-demand-shifts-to-design-led-jewellery/
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India-UAE Gems & Jewellery
dialogue in Dubai brings
together 200 stakeholders
across the value chain

Discussions focused on bilateral trade,
coordination between industry and
government, and role of the India-
UAE Comprehensive Economic
Partnership Agreement (CEPA).
Opportunities for engagement and
market access were highlighted, with
a shared commitment to continued
cooperation and trade growth
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https://retailjewellerme.com/india-uae-gems-jewellery-dialogue-in-dubai-brings-together-200-stakeholders-across-the-value-chain/
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Emirati designer Hamda
Qubaisi creates custom
Dubai World Cup gold
badge for PM of the UAE

The bespoke tribute piece, set with
precision diamonds, marks the 30th
anniversary of the prestigious horse
racing event. Its design draws from
the heritage of the sport, deeply
embedded in the national identity of
the UAE. It also marks recognition of
emerging Emirati design talent
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https://retailjewellerme.com/emirati-designer-hamda-qubaisi-creates-custom-dubai-world-cup-gold-badge-for-pm-of-the-uae/
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https://book.retailjewellerindia.com/books/rsac/#p=1
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Egyptian star Yasmina El
Abd joins Dior as brand
ambassador for high
jewellery, other verticals

The 20-year-old actor joins Dior’s
global roster, signalling the brand’s
continued focus on emerging talent
and the Middle East, with her role
spanning haute joaillerie, beauty and
fashion as the maison sharpens its
cultural and regional relevance
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https://retailjewellerme.com/egyptian-star-yasmina-el-abd-joins-dior-as-brand-ambassador-for-high-jewellery-other-verticals/
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Parisian jewellery house
Messika appoints actor
Julianne Moore as its
hew global ambassador

The brand’s campaign featuring the
actor showcases the Moderniste
collection, blending architectural
design with wearable diamonds. It
reinforces Messika’s global positioning
and contemporary design narrative as
the brand marks its 20th anniversary
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https://retailjewellerme.com/parisian-jewellery-house-messika-appoints-actor-julianne-moore-as-its-new-global-ambassador/
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https://retailjewellerme.com/digital-newsletter-subscription/
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A DIAMOND IS FOREVER
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‘A Diamond Is Forever’
reveals the celebrity
diamonds that broke the
Internet in new study

It ranks the year’s most impactful
diamond moments using a proprietary
Index analysing 10 performance
Indicators. Topping the index is

rapper Kendrick Lamar’s lowercase ‘@’
diamond necklace which went viral
after his 2025 Super Bowl halftime
performance
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https://retailjewellerme.com/a-diamond-is-forever-reveals-the-celebrity-diamonds-that-broke-the-internet-in-new-study/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.



https://retailjewellerindia.com/subscribe/
https://retailjewellerindia.com/newsletter/
mailto:info%40retailjewellerindia.com?subject=Advertise
mailto:samitbhatta%40retailjewellerindia.com?
subject=Feedback



