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Dubai Business Group 1 A gana aw i
for Gold and Jewelry Gl aamaal JlasdU
Designers meet charts Lok ada A &l R gaall
roadmap for the year =
A key development highlighted e ¢ guall Jadasi 3 Al ol ghaill ) ) (e
during the meeting was the group’s 43 )2 aade gaaall AS lin (g laial) JNA
engagement with the Dubai Sl saall casadl (and il Gl Gl
Chamber on licensing frameworks O b e Lae cdliniil) agilalyial dli g
for jewellery designers and sl 5 lad e @l sadl
meeting their operational needs,

distinguishing them from large-

scale jewellery traders

READ MORE &3


https://retailjewellerme.com/dubai-business-group-for-gold-and-jewelry-designers-meet-charts-roadmap-for-the-year/
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Dubai Gold District
spotlights ‘Proud of UAF’
commemorative coins in
innovative retail offering

By anchoring the collection in national
iIdentity and restricting availability to

a single retail ecosystem, Dubai Gold
District is creating both exclusivity and
experiential value. The limited-edition
coins tap rising investor appetite for
collectible gold, while supporting so-
cial enterprise Ferjan Dubai

READ MORE b
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https://retailjewellerme.com/dubai-gold-district-spotlights-proud-of-uae-commemorative-coins-in-innovative-retail-offering/
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Cartier stands out in
UAE market with OOH
campaign for jewellery
featuring the panther

ABU DHABI

The campaign uses structured vi-
suals, a famous brand asset and a
city skyline backdrop to present

the Clash de Cartier design con-
cept through uni-pole billboards.
Launched across the UAE in the first
week of April, it extends Cartier’s
visibility across high-traffic locations

READ MORE &3
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https://retailjewellerme.com/cartier-stands-out-in-uae-market-with-ooh-campaign-for-jewellery-featuring-the-panther/
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Jawhara Jewellery ) puan 58 92 il A s Ao g
expands GCC presence ) Qgladll pudaa 50 (2
with three new stores (2 B alia 4B Fliiel

across UAE and Kuwait Sy o<l) g Baaial) Ay jall il jLay)

This expansion brings the brand’s A el Aadlal) 408 ja a9l 138 0
craftsmanship and premium retail ex- ) o] 2 s Shanll (a3 HAlal) (3 gudll A4y jad
perience closer to customers across Ca3gh A Yl aadAl) (4 gladl) ulaa J 9
key GCC markets. The new locations B Al (3 g Ay yad apadi ) 30al) 28] gl
alm to deliver a luxurious shopping pn Aaad) 25 il all jlae pe Sl
experience, aligned with modern re- Gl dg il Akl &) e Lalaall

tail standards while preserving the
brand’s rich heritage
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READ MORE — 3@


https://retailjewellerme.com/jawhara-jewellery-expands-gcc-presence-with-three-new-stores-across-uae-and-kuwait/
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Pure Gold Jewellers
reopens Abu Dhabi
Mall flagship store,
reinforcing UAE focus

ABU DHABI

The refreshed boutique signals the
brand’s continued investment in the
United Arab Emirates, a market that
accounts for around 70% of its region-
al revenues. It presents modern retail
premises with a curated product mix
while building on its long-standing
presence in Abu Dhabi
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https://retailjewellerme.com/pure-gold-jewellers-reopens-abu-dhabi-mall-flagship-store-reinforcing-uae-focus/
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Nuqi Gold set to launch
Shariah-compliant
gold-backed payment card
with UAE finance partner

The digital gold company has collabo-
rated with Islamic finance and invest-
ment firm Mawarid Finance to unveill
the card, combining digital gold own-
ership with spending flexibility, of-
fering liquidity against vaulted assets
while adhering to Shariah principles

READ MORE b
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https://retailjewellerme.com/nuqi-gold-set-to-launch-shariah-compliant-gold-backed-payment-card-with-uae-finance-partner/
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‘Piece of You’ founder
Amreen Igbal highlights
shift towards meaning-led
personalized fine jewellery

The brand’s concept of embedding
names, dates, symbols and memories
Into its fine jewellery has found reso-
nance across geographies, underlin-
Ing the universal appeal of emotional
value over status in luxury purchases,
especially among younger, experi-
ence-focused buyers

READ MORE &3
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https://retailjewellerme.com/piece-of-you-founder-amreen-iqbal-highlights-shift-towards-meaning-led-personalized-fine-jewellery/
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Middle Eastern luxury 5 ALY il A gaal) Aadle caaiibl
LGD jewellery brand AS y&d dagil) M) a gaall Lal™
Amaar Jewels opens b ) o) (2 2 > I
boutique in Mumbai $laasa (2 Ll ] ada
umeal s
The new store offers l[ab-grown dia- oAl (e Cile gane daall jaiall and
mond collections and customized de- Al s aneliai y yaidall 8 adiadll
signs. The launch follows the brand’s Aol Aadladl J a0 e ~LEY) 13 @u
Hong Kong entry, reflecting a strate- Al yin) (uSay Laa (2368 2008 (55 )
gy focused on expansion in interna- el g Aalsall (3) sul 8w gill e S 5
tional markets and engagement to 3 ¢ ac 3acd
build a new customer base

READ MORE &3


https://retailjewellerme.com/middle-eastern-luxury-lgd-jewellery-brand-amaar-jewels-opens-boutique-in-mumbai/
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Tajvi Gold and Diamonds
hosts Annual Sports Day,
bringing together staffers
across all its locations

The event featured sports, supporting
physical activity, planning and partic-
Ipation across departments. The ini-
tiative reflects the company’s focus
on workplace engagement, employee
well-being and building a strong team
mindset through organized internal
programmes

READ MORE b

G Al Aali 4S 18 chuaiud

¢ g i) (b ) Lga gy ulall g
e (e (il gall pany (52l
gk g

Llall aca g cdpialy ) Al Gaoall fauad
calida 4K Ll ¢ cdandadnill ¢ il

Sle 358 S ikl o et alusY!
zoo Ly 0nals sall daald )5 Jaall Ay ) has
Aadaie A0A0y el JOA (e 4 8l (3l


https://retailjewellerme.com/tajvi-gold-and-diamonds-hosts-annual-sports-day-bringing-together-staffers-across-all-its-locations/

NATURAL
DIAMOND

Natural Diamond Council
ahhounces appointment
of Susie Dewey as global
Chief Marketing Officer

Dewey joins the organization with
over 17 years of experience in shap-
iIng and evolving globally recog-
nized fashion and lifestyle brands.
She brings an integrated approach to
modern marketing, combining cre-
ative and commercial thinking for
business impact

READ MORE b
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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