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Through the initiative, the brand
offered visitors at the London Craft
Week 2026 an immersive look
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Into its jewellery-making process,
highlighting the value of its
heritage artistry. The brand could
engage audiences with its cultural
story-telling and strengthen its UK
visibility
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Dian Jewellery teams &a Qe (ld QR s
up with ‘Proposal Dubai’ Ie 5 QS Vi ) n"
to be part of couples’ Wlaloa A glad¥) s o
journeys at early stage b Sl
A strategic partnership with the Colad AS 3l ae Agagl yiuY) AS) AN sl
luxury marriage proposal experiences Ol A8 il 5 Al 255l s e
company has enabled Dian Jewellery s jo 4z s)Y) ) alaaiyl col s gall
to join couples at the engagement S 21530 ase At el s Ay shadll
stage, while enhancing the overall Loy & suadl addll b S8 DA e ale
proposal experience with its "Aua ) 43, )"
handcrafted personalized keepsake,

the ‘Gold Note’

READ MORE &3
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BEYOND

B RILLIANCE

A NEW DIMENSION OF LUXURY.

JEWELEX

USA - BELGIUM - UAE - INDIA - JAPAN - AUSTRALIA

WWW.jewelexgroup.com

@ CLICK HERE to view more details
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Lamar Gold Jewellery
conducts raffle with ROX
SUV as prize to boost
sales, drive digital traffic

Purchases made either through the
brand’s boutigue at Landmark Mall or
via Its online store made customers
eligible to enter the draw. By linking a
high-value SUV prize to jewellery
purchase, the brand created a
compelling incentive to increase
conversions and transaction value

READ MORE \{)
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Papillon Jewelry
expands in Qatar with
launch of new boutique
at Printemps Doha

The new boutique expands Papillon
Jewelry’s reach among luxury
consumers in Qatar while establishing
Its presence in one of the country’s
most prestigious retail destinations.
The high profile launch event saw the
brand offering guests bespoke
curated experiences

READ MORE \{)
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An initiative of

Retaul Jeweller

DUBAI

gemgold.show

Raj Sahai: +9271 55 400 5300

') CLICK HERE to know more


https://cutt.ly/Nt8QhCZx

r el i

. ,i
.!
™

f

s

. M - ~ -
- e B
A,

retailjewellerme.com
. W, W, B, Y

&/
- N o M.
.y N a™\0D P Y ~ s
1 '\? b:" '8 ‘L L ".“I‘l -'I-{‘a'- Lf’[‘n‘rﬁiil -..*—Ia - (?*'(.::“Irll' ::j

g

o, 28

S ———— e

Rizan Gold & Diamonds
recognizes the efforts of
healthcare professionals
and its own employees
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As part of Nurses Day celebrations,
the brand honoured nurses at
Thumbay Medical Center in Ajman,
acknowledging their dedication to

patient care and service. In a separate
Initiative, the brand celebrated its own

staff at its Safari Mall branch in

Sharjah, recognizing their commitment

and overall contribution

READ MORE
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Lana Al Kamal Jewelry
ties up with Dubai florist
to offer customers an
Integrated gifting service

Customers can now pick a flower
arrangement of their choice, to be
delivered along with their jewellery
gift orders, at an additional cost. By
linking jewellery with floral offerings,
the brand has created an expanded
proposition that supports repeat
customer engagement

READ MORE — &3
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The June Chapter: s gigr [ Olaia g Juad
L. Sunderdas Zaveri " g o)) (eI g )"
dedicates the month A saall jgdd) 138 panads
to heirloom jewellery )5
The brand has set aside the whole e ) oa Hed Al kel Cuaad
month of June for ‘Bridals anc adde caallal g ¢ uﬂ\; Cald 1 ol alesl
Heirlooms’, and called it ‘The June dgn s dlen A Monig/ u‘)e.ﬁ Jaad" sl
Chapter’. It is a focused campaign, Dbcaa bl Gla jall g il jall se
Inviting prospective brides and sale) s Laanaaril 45 5 ) gall €l 2 sl alad
grooms to bring inherited jewellery agdld ) oLl ae anlitl Lpagaua
pieces for refurbishment and redesign

to match their wedding attire

READ MORE &3


https://cutt.ly/Pt8AfIEz

retailjewellerme.com

Van Cleef & Arpels
unvelils geometric
Egypt-themed high
jewellery collection

Titled ‘Fascinating Egypt’, the
collection features around 180 pieces
and draws from centuries of global
fascination with Egyptian civilization. It
translates historical inspiration into
contemporary design codes, reflecting
how global maisons leverage cultural
story-telling to create collectible pieces
that resonate across markets

READ MORE &3
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WATCH &
JEWELLERY

MIDDLE EAST SHOW
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4 4 \ EXPO CENTRE SHARJAH

Global brands converge
In Sharjah as Watch &
Jewellery Middle East
Show amplifies demand

With 400+ exhibitors from 19 countries,
the 57th edition of the show underscores
Sharjah’s growing role as a strategic
trade hub, with design innovation and
cross-border opportunities shaping the
region’s jewellery ecosystem and
highlighting the Middle East’s clout

In the global jewellery trade

READ MORE &3
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The retail moves
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Celebrities spotlight
luxury jewellery
brands at several high
profile appearances

Be it Princess Rajwa Al Hussein in
Ailes Jewelry, Bella Hadid in Azza
Fahmy, Jennifer Lopez in Harry
Winston diamonds, Egyptian singer
Tul8te in vintage Louis Diamonds or
others, celebrities stood out In
jewellery from regional and
International houses at prestigious red
carpets and cultural events

READ MORE b
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive, you
can check our fortnightly newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
If you'd like to see it featured in this space.
I’”d love to hear from you.

Thanks for reading, and see you again next fortnight!

Do you want the industry to know
about your product or service?

Advertise in Retail Dive.
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