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Passion Jewellers  
creates Lego replica of 
FIFA World Cup trophy 
with 900 diamonds

DUBAI

The unique piece will now become 
part of the UAE’s ‘100 Dreams. 
100 Opportunities’ campaign, and 
travel across the UAE, featuring in 
public exhibitions, malls, schools, 
football academies and community 
events to encourage creativity, 
ambition and participation  
in sports
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Maharaja Gold &
Diamonds conducts
in-store FIFA Shootout
Challenge, runs contest

ABU DHABI

The brand is capitalizing on the global  
appeal of football by combining an 
on-ground activation with a World 
Cup winner prediction campaign. The 
aim is to boost customer engagement 
and brand visibility ahead of the FIFA 
World Cup final on July 19, 2026
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CLICK HERE  to view more details
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National Jewellery
turns logistics into a
marketing asset with
Cybertruck service
DUBAI

By using the premium electric vehicle 
to pick up and drop off customers, the 
retailer made it a moving brand  
promotion tool, illustrating how  
experiential touchpoints can drive 
footfalls, differentiate brand recall  
and extend engagement beyond the 
physical showroom environment

READ MOREREAD MORE
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Secrets by Amaar turns
ordinary women into
brand story-tellers via
Monthly Muse campaign

SYDNEY

The campaign moves beyond  
celebrity endorsements by spotlighting 
inspiring women from different walks 
of life. Through their personal stories 
tied to jewellery pieces, the brand aims 
to build an emotional connect with 
consumers and redefine authenticity in 
luxury marketing

READ MOREREAD MORE
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  CLICK HERE to know more

https://cutt.ly/5t5CZYNj


Divine Solitaires forges
strategic tie-ups with
Maha Al Sibai Jewellery
and Siroya Jewellers

The natural diamond solitaire brand 
aims to tap the growing demand for 
high-end diamond jewellery in the UAE 
market with these partnerships. It is  
offering a differentiated solitaire  
proposition through dedicated  
shop-in-shop counters at both retail 
destinations

DUBAI

READ MORE
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Nishka Momentous
Jewellery launches new
store in Sharjah, its fifth 
location in the UAE

SHARJAH

Along with the launch, the brand  
introduced a large-scale customer 
engagement campaign designed to 
attract footfalls to the new store  
and enhance brand interaction. It  
included a lucky draw with high-value 
prizes open to all visitors without any 
purchase requirement
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Malabar Gold &
Diamonds promotes its
handcrafted jewellery
with ‘Artistry Show’

DUBAI

A signature initiative of the brand, 
Artistry Show combines product  
display with customer engagement 
exercises. It is designed to encourage 
store visits and interaction with the 
brand, while extending reach across 
the UAE and other key international 
markets
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GGold Gold & Diamonds
launches innovative
campaign around silver
jewellery line in Oman

MUSCAT

The brand timed the campaign with 
the launch of its new 925 sterling silver 
range, inviting participants to guess the 
weight of a featured silver ornament. 
Live entertainment and a kids fashion 
show additionally drove customer  
engagement

READ MORE
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  CLICK HERE to know more

https://cutt.ly/ot5CBaa3


Kanz Jewels marks
International Yoga Day
with wellness-led
employee engagement

DUBAI

By integrating yoga, employee  
wellbeing and mindful consumption 
narratives, the retailer aligned healthy 
lifestyles with the store environment, 
reflecting how jewellery brands are  
leveraging wellness trends to 
strengthen customer relationships  
and internal culture in the competitive 
retail scenario

READ MORE
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Celebrities champion
regional and global
jewellery brands across
high-profile appearances

DUBAI

Princess Reem Alwaleed Al Saud, 
Queen Rania and Tara Emad,  
alongside other celebrities, showcased 
creations from leading regional and 
global jewellery houses, highlighting 
heritage craftsmanship, contemporary 
elegance and statement designs across 
royal engagements, premieres and  
other events

WHO WORE WHAT
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If you enjoyed reading Retail Dive, 

please share it with your friends, family, and colleagues. 

If you don't receive Retail Dive sign up here 

for free subscription. For past editions of Retail Dive, you 

can check our fortnightly newsletter page here.

And please write to me anytime at 

samit.bhatta@theretailjeweller.com 

with thoughts, feedback, and criticism or share your story 

if you'd like to see it featured in this space. 

I'd love to hear from you. 

Thanks for reading, and see you again next fortnight! 

Do you want the industry to know 

about your product or service? 

Advertise in Retail Dive. 
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