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Kanz Jewels gains Usedd oad < A gaall 35S A8 S
brand visibility through alidy Lghals 5} ue 4y jladl) Leiadle
‘Welcome to the Jungle’ Je ) (2 oSy L sa
movie association (Welcome to the Jungle)
The brand has used social media Jeal gl Cilaie 4y i) AaBlall Cueadtil
platforms to reference the partnership pe Jeldl) g 4] Al ) 3 LU e laiayl
and engage its audience, while ol daly dual 8l deag Lty el ) seen
in-store communication makes the film Jrandl 4 a3 (e e o alaal) Jalis ) (g
linkage a part of the overall customer Somlen (524 ald (paiia 2al gl o) ALGLAN
experience. Being present within a Apedl) A8l Qld ) Ay jladl) AaBlally a80 28
mainstream Hindi film has propelled

the brand into popular culture
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Dubal Jewellery Group,
Jewellers Association
Jaipur sigh MoU to boost
strategic partnership

The pact sets a framework for
education, trade promotion and buyer
linkages, leveraging Jaipur’s gemstone
expertise and Dubai’s global trade
ecosystem to drive sourcing, market
Intelligence and international
expansion opportunities for industry
stakeholders
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MUMBAI 2026 JEWELLERY SHOW
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Bombay Exhibition
Center Mumbai
(NESCO}

SPECIALIST IN
Designer Antique Jewellery in 18kt / 22kt
—— Calcutta Jewellery | Rajkot Jewellery | Temple Jewellery ——

b CLICK HERE to view more details
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Damas Jewellery unveils
‘Hand of Gold’ showcase
celebrating Italian
craftsmanship in Dubai

The initiative reflects Damas
Jewellery’s continued focus on
oringing internationally recognized
jewellery houses to customers in the
UJAE. It underscores the shared
appreciation for craftsmanship and
Innovation that connects Italian
jewellery traditions with regional
tastes and influences
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Milora Gold & Diamonds
ehgages customers
with FIFA World Cup
Prediction challenge

The campaign combines football
fandom with gold rewards, using daily
match predictions to drive audience
Interaction and strengthen brand
recall. The brand’s aim is to keep
audiences returning to its social media
channels throughout the tournament
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I1.JS Bharat | Bombay Exhibition | 6th to 10th x
PREMIERE [0, o, Centre, Mumbai August “

MUMBAI 2026 JEWELLERY SHOW

HALL 6, STALL 6J O64B

INFO@VIJAYATELIERR.IN | +91 9307916916 | WWW.VIJAYATELIERR.COM

b CLICK HERE to view more details
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Mahallati Jewellery
refreshes brand identity,
opens new boutique at
The District, Dubai Mall

The store introduces a salon-style
retail format with bespoke high
jewellery and private consultations,
offering customers a more personal
and tailored shopping experience. The
brand promoted the in-store
experience on social media, aiding
visibility and customer acquisition
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Nuwear Jewelry
hosts interactive
game night at Kuwait
departmental store

KUWAIT CITY

The event held at Harvey Nichols
Kuwait engaged attendees through
games and jewellery education, aiming
to create memorable experiences for
them. The setting allowed attendees
to engage with the brand’s jewellery
naturally, while moving through
different activities
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An initiative of

Retaul Jeweller

DUBAI

gemgold.show

Raj Sahai: +9271 55 400 5300

') CLICK HERE to know more
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Lebanese designer Gl g AUl daanaall
Noor Fares unveils her LI R g bl (8 AT
Inayat jewellery line Aa gal) £ gaul A uuur-
at Paris Couture Week b (2 4l
PARIS
Created in collaboration with Kuwaiti 30 (e Sl "Allic” de gk araal o
calligrapher Farah Behbehani, whose 78 4ghy Sl dlaUadl) as (o slailly dakad
Arabic script has been integrated b (S el Lt mad Al Sl
into the structure of the jewellery, gl aand Ledl LS clgdla &l ja sall
the 30-piece Inayat also incorporates 5ot Ledus p Lae <A slazall JIKEY 5 il
sacred geometry and architectur- Lo 5N (3l ¢l 3 4
al forms, firmly rooting it in Middle

Eastern heritage
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Retall isn’t easy.

Reading us is.
Your advantage starts
with a page.
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Karat World Gold & A A Al g9 il S AS
Diamonds expands Dubai g s Gulall g
presence with new 2 b g A il
Al Muraqgabat branch Sl sl
The new showroom strengthens A8 AN gan aaall (e el ) e
the retailer’s presence in Deira’s b Ol a gaall 44 jall 45 3l 3 jlas dihaia
established jewellery retail district, ¢dec 328 dadd o o 38 5 3 ad e 3o
while reinforcing its focus on serving Ao jladll Aadlall o KAl paall de gl
Dubai’s diverse customer base. s Aoinlall ) daad Jsa Lgimans Caiy 8
Notably, the brand has built its zdal) dalaia il
reputation around serving the

overseas Filipino community in the

Gulf region
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Raj Sahai : +971 55 400 5300

'b CLICK HERE to know more
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Alfardan Jewellery
highlights its natural
pearl legacy and sector
outlook at GemGeneve

Speaking at the prestigious event in
Geneva recently, Hussain [brahim
Alfardan, Founder of Alfardan
Jewellery, outlined how the natural
pearl segment operates with limited
supply, and the need for structured
processes and knowledge
preservation to keep it going
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20 years In the UAE Ly Al i g e
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Celebrities spotlight
global and regional
jewellery brands at
high-profile events

From royal engagements to global
red carpets, Middle Eastern jewellers
gained prominence alongside
International houses, as celebrity
appearances accelerated brand
recognition, showcased cultural
design identity and held up the
region as an influential force in
luxury jewellery narratives
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive, you
can check our fortnightly newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
If you'd like to see it featured in this space.
I’”d love to hear from you.

Thanks for reading, and see you again next fortnight!

Do you want the industry to know
about your product or service?

Advertise in Retail Dive.
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