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Charmaleena Fine
Jewellery takes the
experiential approach
for ‘Love Locket’ launch

Hosted in a setting that celebrates
Saudi heritage, the event combined

a live Arabic calligraphy workshop,
personalized gifting, an intimate dinner
and meaningful conversations with
Interactive experiences that reflected
the collection’s inspiration. The format
allowed guests to engage with the
story behind the jewellery
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Tanishq launches latest
edition of its flagship
‘Festival of Diamonds’
across the Middle East

This year’s ‘Festival of Diamonds’
recognizes the fact that customers are
Increasingly looking for jewellery that

fits into daily life, not just celebrations.

The brand has unveiled more than
10,000 natural diamond jewellery
designs as part of the festival that
runs up to August 31, 2026
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PREMIERE |04 Centre, Mumbai August

MUMBAI 2026 JEWELLERY SHOW

HALL 6, STALL o6J 064B

INFO@VIJAYATELIERR.IN | +91 9307916916 | WWW.VIJAYATELIERR.COM

b CLICK HERE to view more details
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Azyan Gold & Diamonds
rolls out ‘Fly With
Azyan’ campaign after
Dubai store launch

The brand opened its 13th showroom
at Karama Centre in Dubai. The
campaign gives customers a chance
to win flight tickets based on a
certain quantum of jewellery
purchase. It is timed to run during
the peak travel season in the Gulf,
and ends on July 22, 2026
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Jawhara Jewellery J08 8 4h ad) &l ja gaa
adds to Dubai presence gl 22 (2L san
with new store at Souk Adida (G g (2 Lida e
Madinat Jumeirah | an
With this store opening in a key Aty A i dgay (A el s AL ag
retail destination frequented by Ayl Aadladl Cangs ¢ IS ~landl iy
tourists, the brand aims to strengthen Jadd Al 5 ¢ De 3aelsy Li@le 3 23 )
its connection with a wide customer o sill Lpams aa i ¢l 3l Sl
base that includes residents and ra )5 50 e Jaliall pe dakiall elail aen
visitors, even as it seeks to expand SHEPVERN|
across the region while maintaining

ties with communities
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SPECIALIST IN

Designer Antique Jewellery in 18kt / 22kt

—— Calcutta Jewellery | Rajkot Jewellery | Temple Jewellery ——

CLICK HERE to view more details
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Palmonas opens first Jsf i (bl gally
international store =B sl Al A sada
at Abu Dhabi in the 4 pd) & jlay) Ad g
United Arab Emirates baadal
Global expansion marks a significant b (8 48,18 Aol alladl as il Jiay
milestone in the demi-fine jewellery ol 4 Al 4ud Ol ja sl Aadle
brand’s retail journey so far. It is set Al 53 o all e oY) s 38 il
to further expand its presence in the 7Ll Bastal) 4y jall Gl HlaY) A s ) gas
UAE with a second store located at e Jsla o Qe Jse (8 OB e
the Mall of the Emirates in Dubai by g/ Head Hed
the end of July
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Vinsmera Jewels marks 3RS A gaall § el
UAE expansion with soft Qi) Al gd 2 Lga o
launches of stores at @ L alial ) FltaYL
Al Barsha and Bur Dubai e 9 sl
The brand’s strategy Is to engage with Jelal) 8 4y ladll Aadlall dpa) yinl Jiah
customers early, to gather feedback Say Al agillaadle aan g oo Dlead) an Sl
that can be used to assess demand Buaall A8 gall & llall Ll il Lgaladial
patterns at the new locations in Dubai. gl Aadlall jaliall ol i | a0
The stores give the brand access to IS (A e Dhanll (he de siia ) 3d ) J s sl
diverse customer segments in both Cald 4 )l ghaliall g Al glalial) pa
residential and high-footfall 4a7<l) A< jall
commercial areas
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An initiative of

Retaul Jeweller

DUBAI

gemgold.show

Raj Sahai: +9271 55 400 5300
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Kismet by Milka lauds
‘Graduating Class of
2026’ In partnership with
Bahrain Jewellery Centre

The event brought together young
women graduates from across Bahrain,
along with their mothers who had
supported them, for a celebration of
their achievement. The brand used the
occasion to present jewellery pieces
from its graduation gift guide, suitable
for marking milestones and new
beginnings
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Bahraini designer Nour
Shamlou launches her
eponymous brand at

Paris Haute Couture Week

The designer marked her entry into
the international fine jewellery and
luxury market with ‘Maison Nour
Shamlou’, after six years of designing
for global luxury houses, including
Louis Vuitton. The brand reflects the
growing presence of Middle Eastern
designers in the space
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Malabar Gold & oubal¥) g cadll LYLa
Diamonds ropes in S Sl e aa Sl
cricketer MS Dhoni LDl | b (S 93 ()

as brand ambassador da jlail)

To announce the association and & AL Laial )l 5 A1 AN w38 Dle Y
bring out its agenda of taking Callf ol ja gaall 3 slats Loy 4 g jasall Jan
responsibility beyond jewellery, the Ledan 5S) (e a5 4 il Lkl
brand has launched one of its e oSl ) Jaad Al g cdLalSial) dndle Y|
largest integrated advertising Al Jsa yate 450 o L3S OMA

campaigns, reaching customers
through more than 450 stores
globally
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Damas responds to [EFIF P, 7, L L L N I
turmail in the GCC with il glach | paloe g A
consumer connect project i) gt sl 320 3 png
The Place We Call Home' Pl A ] AL
Er
Thwe braered B R0 ils employees o bl . g ) Sl g
across LIAE, Saudh Arabla, Ormian, dy pll 351 Biatl N Ly
Cralar, Bahrain and Buwail,

B OUFAGING Them 1o shane persanal
stories about the places they call

Forrse, THe narraliae thus craates
resonated with sidlences across
mwkals and was exlanded via
‘Damas Cares’
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Dubai Gold District

SCAN TO SUBSCRIBE
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Stars champion
luxury jewellery
maisons across
global appearances

Be it Jennifer Hudson in earrings, rings,
and a statement brooch from Tiffany

& Co’s Bird on a Rock collection at the
2026 FIFA World Cup Final, or Jennifer
Lopez in a stack of FOPE gold brace-
lets in Paris, or Priyanka Chopra Jonas
INn her iconic Tiffany & Co. engagement
ring at the Wimbledon Final, the
accent this week was on high jewellery
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retalil Dive sign up here
for free subscription. For past editions of Retalil Dive, you
can check our fortnightly Newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
it you'd like to see It featured In this space.
'd love to hear from you.

Thanks for reading, and see you again next fortnight!

Do you want the industry to know
about your product or service?
Advertise in Retalil Dive.
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