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Charmaleena Fine 
Jewellery takes the 
experiential approach  
for ‘Love Locket’ launch

RIYADH

Hosted in a setting that celebrates 
Saudi heritage, the event combined 
a live Arabic calligraphy workshop, 
personalized gifting, an intimate dinner 
and meaningful conversations with 
interactive experiences that reflected 
the collection’s inspiration. The format 
allowed guests to engage with the 
story behind the jewellery
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Tanishq launches latest
edition of its flagship
‘Festival of Diamonds’
across the Middle East

DUBAI

This year’s ‘Festival of Diamonds’  
recognizes the fact that customers are 
increasingly looking for jewellery that 
fits into daily life, not just celebrations. 
The brand has unveiled more than 
10,000 natural diamond jewellery  
designs as part of the festival that  
runs up to August 31, 2026

READ MORE
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CLICK HERE  to view more details

https://cutt.ly/zyp3MQLK


Azyan Gold & Diamonds
rolls out ‘Fly With
Azyan’ campaign after
Dubai store launch
DUBAI

The brand opened its 13th showroom 
at Karama Centre in Dubai. The  
campaign gives customers a chance 
to win flight tickets based on a  
certain quantum of jewellery  
purchase. It is timed to run during 
the peak travel season in the Gulf, 
and ends on July 22, 2026

READ MORE
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Jawhara Jewellery
adds to Dubai presence
with new store at Souk
Madinat Jumeirah

DUBAI

With this store opening in a key  
retail destination frequented by  
tourists, the brand aims to strengthen 
its connection with a wide customer 
base that includes residents and  
visitors, even as it seeks to expand 
across the region while maintaining  
ties with communities

READ MORE
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CLICK HERE  to view more details

SPECIALIST IN
Designer Antique Jewellery  in 18kt / 22kt 

Calcutta Jewellery | Rajkot Jewellery | Temple Jewellery

https://cutt.ly/Oyp3B3SJ


Palmonas opens first 
international store
at Abu Dhabi in the 
United Arab Emirates

Global expansion marks a significant 
milestone in the demi-fine jewellery 
brand’s retail journey so far. It is set 
to further expand its presence in the 
UAE with a second store located at 
the Mall of the Emirates in Dubai by 
the end of July

ABU DHABI

READ MORE
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Vinsmera Jewels marks 
UAE expansion with soft
launches of stores at 
Al Barsha and Bur Dubai

DUBAI

The brand’s strategy is to engage with 
customers early, to gather feedback 
that can be used to assess demand 
patterns at the new locations in Dubai. 
The stores give the brand access to  
diverse customer segments in both 
residential and high-footfall  
commercial areas

READ MORE

Vinsmera Jewels marks 
UAE expansion with soft
launches of stores at 
Al Barsha and Bur Dubai

DUBAI

The brand’s strategy is to engage with 
customers early, to gather feedback 
that can be used to assess demand 
patterns at the new locations in Dubai. 
The stores give the brand access to  
diverse customer segments in both 
residential and high-footfall  
commercial areas

READ MORE

https://cutt.ly/Wyoalwfb


  CLICK HERE to know more
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Kismet by Milka lauds
‘Graduating Class of
2026’ in partnership with
Bahrain Jewellery Centre

MANAMA

The event brought together young 
women graduates from across Bahrain, 
along with their mothers who had  
supported them, for a celebration of 
their achievement. The brand used the 
occasion to present jewellery pieces 
from its graduation gift guide, suitable 
for marking milestones and new  
beginnings

READ MORE
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Bahraini designer Nour 
Shamlou launches her 
eponymous brand at
Paris Haute Couture Week

PARIS

The designer marked her entry into 
the international fine jewellery and 
luxury market with ‘Maison Nour 
Shamlou’, after six years of designing 
for global luxury houses, including 
Louis Vuitton. The brand reflects the 
growing presence of Middle Eastern 
designers in the space

READ MORE
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  CLICK HERE to know more
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Malabar Gold & 
Diamonds ropes in 
cricketer MS Dhoni 
as brand ambassador

DUBAI

To announce the association and  
bring out its agenda of taking  
responsibility beyond jewellery, the 
brand has launched one of its  
largest integrated advertising  
campaigns, reaching customers 
through more than 450 stores  
globally

READ MORE
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Stars champion
luxury jewellery
maisons across
global appearances

DUBAI

Be it Jennifer Hudson in earrings, rings, 
and a statement brooch from Tiffany 
& Co’s Bird on a Rock collection at the 
2026 FIFA World Cup Final, or Jennifer 
Lopez in a stack of FOPE gold brace-
lets in Paris, or Priyanka Chopra Jonas 
in her iconic Tiffany & Co. engagement 
ring at the Wimbledon Final, the  
accent this week was on high jewellery

READ MORE

WHO WORE WHAT

Stars champion
luxury jewellery
maisons across
global appearances

DUBAI

Be it Jennifer Hudson in earrings, rings, 

& Co’s Bird on a Rock collection at the 
2026 FIFA World Cup Final, or Jennifer 
Lopez in a stack of FOPE gold brace-
lets in Paris, or Priyanka Chopra Jonas 

ring at the Wimbledon Final, the  
accent this week was on high jewellery

READ MORE

WHO WORE WHAT

https://cutt.ly/fyoazZUa


If you enjoyed reading Retail Dive,  
please share it with your friends, family, and colleagues.

 
If you don’t receive Retail Dive sign up here  

for free subscription. For past editions of Retail Dive, you 
can check our fortnightly Newsletter page here. 

And please write to me anytime at 
samit.bhatta@theretailjeweller.com  

with thoughts, feedback, and criticism or share your story 
if you’d like to see it featured in this space. 

I’d love to hear from you. 

Thanks for reading, and see you again next fortnight! 

Do you want the industry to know  
about your product or service?  

Advertise in Retail Dive.
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