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Classic Jewels & 
Diamonds’ mega lucky 
draw sustains customer 
interest in vacation time

ABU DHABI

The three-month initiative attracted 
over 3,000 entries during the 
campaign period. The promotion was 
not only about rewarding existing 
customers but also about creating 
an additional reason for potential 
customers to purchase jewellery 
during the vacation months
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https://cutt.ly/kyf4I5Ye


Meralda Jewels’ Onam
campaign places family
time at the centre of
festive communication

DUBAI

Targeting Malayali audiences, the  
campaign film revolves around a young 
girl’s attempt to gather the family  
together for Onam. In addition to media 
channels, the campaign will extend  
into the brand’s stores through  
merchandising and curated jewellery  
experiences to support festive sales

READ MORE
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CLICK HERE  to view more details

PLATINUM WEDDING BANDS

www.jewelexgroup.com

https://cutt.ly/gygYvFDF


Lina Joudi Fine Jewelry
offers jewellery etiquette
to customers for better
personal expression
BEIRUT

The brand hosted a jewellery  
etiquette workshop at its Saifi  
Village boutique in Beirut, using its 
products to explore intentional  
styling. The session explored  
proportion, layering, balance and  
occasion-led styling, and resulted  
in deep customer engagement

READ MORE
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Nishka Jewellery creates
buzz about new store
via give-away campaign
at Safari Mall, Sharjah

SHARJAH

Visitors to the mall could enter the 
draw through coupons collected and 
submitted at the brand’s counter, with 
winners selected from participants 
present on the store opening day.  
The initiative gave the brand an  
opportunity to connect with potential 
customers

READ MORE
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  CLICK HERE to know more
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Fara Gold and Diamonds
enters retail segment
with customer-focused
campaign in Dubai

The UAE-based wholesaler marked 
the move with a give-away initiative, 
through which participating customers 
got an opportunity to win a natural  
diamond ring valued at AED 2,500.  
The company could thus publicize its 
retail offering to potential customers 
while creating an immediate point  
of engagement

DUBAI

READ MORE
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Samra Jewellery
launches inaugural
Emirati talent show
across Dubai stores

DUBAI

Hosted in partnership with Dubai SME, 
the government agency dedicated to 
fostering entrepreneurship, the  
showcase featured seven prominent 
local fine jewellery designers, offering 
them retail exposure, mentorship and 
opportunities to connect with wider 
audiences

READ MORE
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Your advantage starts
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with a page.
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Dubai Business Group
says the pearl best  
represents the Emirati
woman’s identity

DUBAI

Ahead of Emirati Women’s Day,  
celebrated on Aug 28 each year,  
Khawla Alnoman, Vice Chairperson  
of the Dubai Business Group for Gold 
and Jewelry Designers, said the  
Emirati woman is like the pearl –  
pure, radiant and deeply rooted in  
authenticity – while being connected to 
the UAE’s history, heritage and identity

READ MORE
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Bhima Jewels expands
UAE retail presence
with new showrooms
in Dubai and Sharjah

DUBAI

Located at Lulu Hypermarket,  
Al Barsha, Dubai, and Lulu  
Hypermarket, Muweilah, Sharjah, both 
the new showrooms give the brand 
access to customers in established 
shopping destinations. The retailer 
plans to open three more showrooms 
at Dubai, Abu Dhabi and Ajman  
shortly

READ MORE
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THE RETAIL MOVES YOU
CAN’T AFFORD TO MISS.

DIVE TO DRIVE RETAIL
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Janatha Jewellery’s
campaign marking one
year of Dubai store has
diamond ring prize

DUBAI

The retailer is running a campaign  
to celebrate its anniversary, with  
the winner set to be announced on 
September 10. The diamond ring  
serves as an attractive prize, while the 
promotion adds a customer-facing  
activity to the brand’s communication 
around the milestone

READ MORE
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High-value diamonds
and fine jewellery
craftsmanship define
celebrity outings

DUBAI

Be it Argentine-Spanish model  
Georgina Rodríguez’s 50-carat  
Chopard necklace at her wedding to 
footballer Cristiano Ronaldo or actor 
and singer Brandy Norwood’s Noudar 
Miss Henna ring at the Descendants 
premiere in Los Angeles, the week  
belonged to regional and international 
jewellery maisons

READ MORE
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If you enjoyed reading Retail Dive,  
please share it with your friends, family, and colleagues.

 
If you don’t receive Retail Dive sign up here  

for free subscription. For past editions of Retail Dive, you 
can check our fortnightly Newsletter page here. 

And please write to me anytime at 
samit.bhatta@theretailjeweller.com  

with thoughts, feedback, and criticism or share your story 
if you’d like to see it featured in this space. 

I’d love to hear from you. 

Thanks for reading, and see you again next fortnight! 

Do you want the industry to know  
about your product or service?  

Advertise in Retail Dive.
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