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Her Nation,
Her Strength
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orted by
damas

Damas Jewellery ties Ol & A gaall ulala
up with ‘Her Nation, "R clgihg" B ok g
Her Strength’ to stand 5) pal) il ) ¢y sl

beside UAE women 450 jlaY)

The association allowed Damas to G gl e Jacal il Galalal dpmaal) cali]
engage with women and community A el Ol el A g 3 aaiaall 5 oLl
voices in the UAE, and create a Oanady Ll ja gaa oy yl A8n L33 § cBaaiall
setting to connect its jewellery with 5 pala IS4 el Ladlall Caedd A adlil|
their personal stories. The brand gave i) ae M) a3 el il 4o
each attendee a gift representing ‘the lple add ailh oo

woman who shapes tomorrow’, with
the option to personalize it
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https://cutt.ly/xylkKzp8

Bvigari marks Emirati
Women’s Day with

‘The Girl | Needed’,
ah original short film

The film formed the centrepiece

of Bvlgari’'s Emirati Women’s Day
campaign this year, themed ‘Together,
We Rise Stronger and Better’,
continuing its six-year story-telling
Initiative celebrating women in the UAE
and exploring their influence across
generations
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DMCC establishes
lab-grown diamond
vertical as UAE trade
reaches 76.9m carats

DMCC’s decision to establish
lab-grown diamonds as a standalone
vertical reflects the increasingly
distinct economics underpinning

the sector. It also marks an explicit
separation from DMCC’s natural
diamond and coloured stone
activities, as lab-grown diamond
trade volumes hit a high
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5 lad aaa Jpay pa b pda
b ;8 0 sila 76,9 (o) @l laY)

Dl Saamall aluall 03 S e ) B (S
il siall b ot piaall (e Jii, ¢ Uad
leale J's:).\ L;S\ daliial) § 3 Hratall Asalaidy)

laal s Slad ) jall 13y Jiay WS gl 12

bl GG il S pall 3adis] e

Jini gea (ol iy i slal) g S Slaali

Sl sin b yie gicad) el 5l e‘»‘


https://cutt.ly/6ylkMoxn
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Diya Gold & Diamonds Al Ll g Al L
extends Onam festivities alig) Gla sgan LgaNLita
across the UAE with S A Al @l Ly o
customer-centric activity slanl) e
In the UAE, the jeweller ran a cash Sl A g 8l s gaall 4S54 il
give-away campaign during the festive Juiayl 3 i JMA ass 3 ea a5l Alas
period around Onam. The initiative i 5_alaall o3 gl aligl (s jga
was aimed at encouraging customer DS Gad BlA e @S Ll e e Slaall
participation while creating more eV s e IR A jladll dadlall ae Jelaill
opportunities for them to interact with

the brand during the Onam season
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https://cutt.ly/FylkZeek
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Maharaja Gold &
Diamonds organizes
‘Onam Ride 2026’ for
Malayalis in the UAE

The motorcycle convoy, organized by
Rafeek Maharaja, Founder and CEO,
Maharaja Gold & Diamonds, during
Onam saw riders dressed in traditional
Kerala attire travel from Sharjah to
Dubai, and meet for a community
oreakfast. It highlighted the role of
cultural engagement in strengthening
brand connections

\X/

READ MORE 3@

owbal¥) g cadll e jlala
alig) B e Allad aLa3
adllal) Allall "2026

C'AULA:Y‘ gé

PPNy L;"M ZUJLJ\ L-\\A‘JJM B yia g
il Gt ) 5 G 3all dal lale (338
I "l s dll e jlala” 48 )

OV O Canl 52 A8 jlie calis) (la e
MJLJ\U.QUSH:M\L_U; cY\JASMY)jLSA.\M\
MJ\.LS\MJ\.AGXL \jm\ju.muj\
SE Jelall Lpaal o o gl 4ledl) culalis
A )il Aadlally Lol YY) 5y jai



https://cutt.ly/eylkZxbY

51 \\k
MERALDA MER g

GOLD | DIAMONDS | GEMS

retailjewellerme.com

Meralda Jewels opens
hew store on Hamdan

Street in Abu Dhabi, in
latest retail expansion

ABU DHABI

Brand ambassador and actor
Mrunal Thakur was present at the
Inauguration, even as Meralda
announced its target of a 50-store
footprint across India, the GCC and
North America over the next five
years, while building its distinctive
jewellery proposition
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UAE jewellery brand 45 L) &l saall dadle
Nishka enters India g @ oead) JAN Wl
with launch of first W oa s dla ) zlitel
showroom in Kerala Vs 2
Actor Tamannaah Bhatia, who daMal) 3 ya Lilgs Ll dliaal) Chatid)
represents the brand in the Middle saall Ala oY) 3,8 EpES
East, officially inaugurated the ALY 3555 5 oS aay Aadlal) alads L
showroom. After Kozhikode, the brand osllai g s ¥E A Baaa (e DYLa
plans to launch new showrooms at da galall Lghs ) e caile] LS caigll 4
Thalassery and Bengaluru in India, and Al J sa (30 Ala 100 () J g s
has announced its ambitious vision of 2040 ple J sl
reaching 100 showrooms globally

by 2040
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https://cutt.ly/bylkZ4OA
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Kerala playback singer
Hanan Shaah appointed
brand ambassador for
Zivora Gold and Diamonds

The partnership aims to strengthen
the brand’s consumer connect

with Malayalis in the UAE through
Shaah’s regional appeal and digital
presence. Shaah has featured in a
series of consumer-facing activities
for the jewellery brand, including
Onam celebrations and a giveaway
campaign
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NADA GHAZAL
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How designer Nada daaaall Cilh o8 iiS
Ghazal uses Lebanon’s Ol saa JI )& (s
resilience to shape her gl Aslua (A
jewellery story-telling L) R s
The designer’s latest collection, Jand Al 5 daaaall 5 pa¥) de ganall el
Whispers of Joy, demonstrates G ol Bl yY) s 7l Cilad () sie
how closely the brand’s product EalaaVL 4 jladll Aadladl culadiia gl
development remains connected O Bla gioall Al &l O el g 4yl
to current events and personal Bon (2 Al Lhaiay el Caagy (il
experiences drawn from Lebanon to alladl 3 Al ¢l ja sl
differentiate her proposition in the

global luxury jewellery market
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Celebrities step out In
jewellery from Middle
Eastern, international
brands for appearances

Be it singer Rihanna in Yeprem or
Egyptian actor Tara Emad in Cartier’s
jewellery or Lebanese singer Dina
Hayek in Nsouli Jewellery, the stars
spotlighted distinctive jewellery brands
and collections across several regional
and global platforms
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retalil Dive sign up here
for free subscription. For past editions of Retalil Dive, you
can check our fortnightly Newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
it you'd like to see It featured In this space.
'd love to hear from you.

Thanks for reading, and see you again next fortnight!

Do you want the industry to know
about your product or service?
Advertise in Retalil Dive.
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